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Shop the collection at Cartier.com - 1 800 Cartier 
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HARRY WINSTON 


JEWELS THAT TELL TIME 


NEW YORK BEVERLY HILLS SAN FRANCISCO LAS VEGAS CHICAGO DALLAS HONOLULU 
SOUTH COAST PLAZA HOUSTON RIVER OAKS DISTRICT BAL HARBOUR SHOPS MIAMI DESIGN DISTRICT 
800 988 4110 


HARRYWINSTON.COM 
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In-store interior design & 3D modeling services." Mah Jong. Modular sofa system, designed by Hans Hopfer. 
Upholstered with Jean Paul Gaultier fabrics for Roche Bobois. 
Made in Europe. 


Photo by Michel Gibert, for advertising purposes only. "Conditions apply, contact store for details. 
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TRÉSOR COLLECTION 


ZOE KRAVITZ’S CHOICE 


Actress and model, Zo& Kravitz is a stand-alone 
talent, with her own take on style. 208 is on point, 
in demand - and one of the family. The shining 
light of Fantastic Beasts, Big Little Lies and The 
Batman measures every multi-talented moment 
with an appropriately unique OMEGA timepiece. 
Such as the De Ville Mini Tresor with a Toile de Jouy 


double tour strap in red floral pattern. 
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AMANDA СОКМАМ 


ESTÉE LAUDER GLOBAL CHANGEMAKER 


Confidence inspires change. 


Amanda wears 
6W1 Sandalwood. 


Wear Confidence 


Double Wear is the foundation for women with purpose. 
Lasts 24 hours. Stays flawless and color true. 
Won't dull, change color, or look grey on deeper skintones. 
Embrace your strength. 


©2022 Hunter Douglas All trademarks used herein are the property of Hunter Douglas 


HunterDouglas 


hunterdouglas.com 


Pirouette® Window Shadings 
with PowerView® Automation 


LIVE BEAUTIFULLY 


What does it mean to live well? To be perfectly at ease, in comfort and style? 

Innovative product designs pair with gorgeous fabrics and control systems so advanced, shades can be scheduled 
to automatically adjust to their optimal position throughout the day. Creating a new world of beauty, convenience 
and energy efficiency — morning, noon, and night. 
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THE ONE SHEET 


ZOÉ KRAVITZ 


Ahead of her directorial debut, Pussy Island, the 33-year-old actor reveals the 
most extreme thing she's done for a role and the gift that she will never forget. 


ILLUSTRATION BY RYAN McAMIS 


What's the one film you could watch over and over again? 
Pulp Fiction. I feel like every time I watch it I notice some- 
thing different, and it's just such a masterpiece. I think it's 

a perfect movie. 


What's the one famous movie line you live by? 
In Dazed and Confused, Matthew McConaughey is like, 
“[You got] a joint? It'd be a lot cooler if you did.” 


What's the one song that never gets old? 
Chaka Khan's *Ain't Nobody." 


What one age would you be again and why? 
Maybe like 31, 32. Iwould never go back to my 20s. 


What's the one gift you'll never forget? 

Ithink Iwas12 or something, and I was in the Bahamas with 
my dad. It was my birthday, and my mom wasn't going to 
beable to make it. And then they threw me this big party. And 
then there was this giant box in the middle ofthe party, and 
my mom came out of the box. 


What's the one thing you'd most like to be remembered 
for? 

Either my honesty or my sense of humor. My honest sense 
of humor. 


What's the one piece of clothing you can't live without? 
A white T-shirt. 


Who's the one person who makes you laugh the most? 
My mother. We just have a very similar sense of humor. 


What's one thing people would be most surprised to 
learn about you? 
That I have severe social anxiety. 


What's the one thing you wish you had learned earlier 
in your career? 

That thethings that make me different are my 

biggest strengths. 


What's the one most extreme thing you've ever done to 
prepare for a role? 

Idida film called The Road Within many years ago, and 

I played an anorexic woman and...I did this crazy kind of 
cleanse diet thing. I was, like, drinking clay and doing 
some crazy stuff and...Ilost alot of weight in a short amount 
of time. It was really intense. 


What's the one film or movie character that has 
influenced you the most? 
[The Batman’s] Selina Kyle. 


This interview has been edited and condensed for clarity. 
Visit WSJ.com/ZoeKravitz for a video featuring more of our conversation with her. 
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A lighthearted day 


А lighthearted day 


Fall Winter 2022 
Photographed by David Sims 


79 Greene Street, New York 
loewe.com 
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THE ONE SHEET Zoé Kravitz 
EDITOR'S LETTER 
CONTRIBUTORS 
COLUMNISTS on Power 

THE WSJ. FIVE 

STILL LIFE Edward Enninful 


The magazine editor in chief and author of 
A Visible Man shares a few of his favorite things. 
Photography by Bolade Banjo 
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WHAT'S NEWS. 


The Future Perfect opens a new gallery in L.A. 


A candle from jeweler Jennifer Meyer; limited- 
edition furniture by Stefano Pilati; a photographer's 
portrait trove; restoring a historic Long Island inn 


The Download: Rupi Kaur; slinky eveningwear 
Trend Report: White tank tops 


The team behind Farrow & Ball's complex paint 
colors; strappy sandals 


Jewelry Box: A Marrakesh-inspired necklace 


Neighborhood Watch: Orchard Street, NYC 


ON THE COVER Zoé Kravitz, photographed by Campbell 
Addy and styled by Gabriella Karefa-Johnson; hair, Nikki 
Nelms; makeup, Nina Park; manicure, Aki Hirayama; 

set design, King Owusu. Etro top and skirt, belt by B-Low 
The Belt, Saint Laurent by Anthony Vaccarello shoes, and 
rings (from left) by Sophie Buhai, Chrishabana and Alighieri. 
For details see Sources, page 168. 


THIS PAGE A table and chandelier by Chris Wolston at 
the Future Perfect’s new Los Angeles space, photographed 
by Justin Chung. 
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FALL WOMEN'S FASHION ISSUE. 


VIBE SHIFT 

Step into the shape of anew season 
with arefreshed take on cinched- 
waist suits, power shoulders, gamine 
grunge and sleekly sexy cutouts. 
Photography by Gregory Harris 

Styling by Géraldine Saglio 


А NEW SIDE OF 

ZOE KRAVITZ 

For her provocative directorial debut, 
Pussy Island, the 33-year-old actor 
and musician was ready to write her 
own script. 

By Hunter Harris 


Photography by Campbell Addy 
Styling by Gabriella Karefa-Johnson 
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“I REALLY WANTED TO TELL 
THE STORY OF А JOURNEY. 
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THE EXCHANGE. 


MY MONDAY MORNING 
Sterling K. Brown 

At home the actor is a creature 

of habit, but his roles are unpredict- 
able, including his latest as a 
deluded megachurch pastor in Honk 
for Jesus. Save Your Soul. 


By Caryn James 
Portrait by Beau Grealy 


RH'S BIG BET 


For 20 years, Gary Friedman, ЕН?” 
chairman and CEO, has taken risks in 
the retail world. Now he's banking 
on the brand's first lodging concept. 
By Howie Kahn 

Photography by Christopher Sturman 
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| LITERALLY STARTED FROM 
SCRATCH, WITH NOTHING! 


—EDWARD ENNINFUL 


MARKET REPORT. 


91 WILDEST DREAMS 


Brimming with sculptural appeal, the 
season's boldest silhouettes bring a 
touch of drama to a casual wardrobe. 


Photography by Jesse Jenkins 
Styling by Chloe Grace Press 


Above left: Magazine editor 

in chief and author of A Visible 
Man, Edward Enninful, 
photographed at his home in 
London by Bolade Banjo. 
Above right: Silver Jimmy 
Choo high heels, photographed 
by Adrien Dubost; set design, 
Staci-Lee Hindley; fashion 
editor Lizzy Wholley. For 
details see Sources, page 168. 


loropiana.com 


Left: A view into the family 
kitchen and lounge area at 
Donhead House, entrepreneurs 
Natalie Massenet and Erik 
Torstensson's home in 
Donhead St. Andrew, England, 
photographed by Magnus 
Märding. Below: Chloé dress, 
AYR tank top, Hermès neck- 
lace and Balenciaga earrings, 
photographed by Jesse Jenkins 
and styled by Chloe Grace 
Press. For details see Sources, 
page 168. 
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132 DONHEAD ABBEY 144. MOTHER NATURE 164 STELLA McCARTNEY'S 


FACE VALUES 

This month, Stella McCartney 
debuts a luxury skin-care line made 
of 99 percent natural ingredients. 
In today's hypersaturated clean- 
beauty market, will she be able to 
break through? 

By Lane Florsheim 

Photography by Gabby Laurent 


FOLLOW @WsJMAG: В © ЕҘ 


Photographer Ethan James Green 
returns to his native Michigan, 
where his mother and aunt showcase 
streamlined knitwear and dresses. 


Photography by Ethan James Green 
Styling by Tonne Goodman 


SILVER LININGS 
Metallic shoes high-step into fall 
with a festive, futuristic makeover. 


Photography by Adrien Dubost 
Fashion Editor Lizzy Wholley 


To purchase original single issues from WSJ. Magazine's archive and 
magazine merchandise, visit the WSJ Shop at wsjshop.com. 
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Natalie Massenet and Erik 
Torstensson spent the past six years 
transforming a former rectory 
inthe English countryside into the 
coziest of family-friendly retreats. 


By Joshua Levine 
Photography by Magnus Märding 


e 


U) 
O 
y 
E 


© 
= 
0 
للا‎ 
ur 
ur 
O- 
O 


| 


AN 


EDITOR'SLETTER 


EXPRESS YOURSELF 


to photograph on the windblown bluffs of Lake 
Michigan. Fashion shoots typically entail pro- 
fessional models and an army of assistants. 
Instead, Green got personal, photographing 
his mother and aunt in a series of portraits 
that emphasize the striking authority of the 
season's looks. Streamlined knitwear, dresses 
and structured jackets, as styled by Tonne 
Goodman, project a sense of gravity, softened 
by familial warmth. *It was such a special expe- 
rience," Green says, *because everyone that 
matters to me was on that shoot." 


+ . . . 
Kristina O'Neill 
k.oneill@wsj.com 
@kristina_oneill 
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PINK SKIES AHEAD Get ready for the fall social season with an iridescent dress and earrings from Valentino. 


Net-a-Porter founder Natalie Massenet and 
branding guru Erik Torstensson first hit it off 
in 2010 when Torstensson pitched Massenet on 
creating Mr Porter—an extension of her online 
fashion site aimed at men. The two proved so 
simpatico that within a year and a half they had 
become partners in life as well as in business. 
One of their latest projects involved renovat- 
ing a former rectory outside London known as 
Donhead House into a bucolic family getaway. 
Inspired by the South of France villa where the 
Rolling Stones recorded Exile on Main St., the 
country home is a testament to the collabora- 
tive spirit behind their domestic artistry. 

For our Fall Women's Fashion issue, Ethan 
James Green returned to his native Michigan 


OÉ KRAVITZ HAS had the kind of year 

Hollywood stars dream about, earn- 

ing critical and popular acclaim for 

her roles in The Batman and Steven 
Soderbergh's cerebral thriller Kimi. Her next 
move? Directing her first feature film. Her no- 
holds-barred approach to the forthcoming 
Pussy Island is informed by her belief that art- 
ists must be fiercely independent and radically 
honest. Starring her beau, Channing Tatum, the 
movie explores how money, power and secrecy 
create conditions ripe for the exploitation of 
women. “The title is the seed of the story,” she 
says. “It represents this time where it would be 
acceptable for a group of men to call a place that, 
and the illusion that we're out of that time now." 
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CLOCKWISE FROM TOP: MARCS GOLDBERG; JESSIE JENKINS; DOMINIC BELL; THURSTAN REDDING; ANDREW GOBLE 
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CONTRIBUTORS 


Photographer Ethan James 


REP.144 


R NATU 


MOTH 


Photographer Ethan James Green returned home to Michigan to shoot this fashion portfolio, which stars two of his earliest 
muses. Green photographed his mother, Melinda Green, and aunt, Brendolyn Van Zomeren, at the farm where the two women 
grew up and among Lake Michigan’s Sleeping Bear Dunes. “It’s a very surreal, beautiful place that not many people know 
about,” says Green. The shoot, styled by Tonne Goodman, was an emotional one for Green, as family and friends joined the set 
alongside his crew. “It was such a special experience because everyone that matters to me was on that shoot. And everyone 
acted as they always 00,” he says. *I didn't have to change to operate and exist." —Corinne Dorsey 
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STELLA MCCARTNEY'S FACE WILDEST DREAMS P. 91 
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Photographer 
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HUNTER HARRIS 


Writer 


А NEW SIDE OF ZOÉ KRAVITZ 
Р. 124 
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WSJ. asks five luminaries to weigh in on a single topic. This month: Power. 


JUDIT 
POLGÁR 


“Power is something I 
don't like generally— 
people tend to take 
advantage of power. In 
chess, though, there's 
amindset that I’ve 
transferred into my 
everyday life. It’s made 
me a self-critical thinker 
and taught me how 

to bounce back from bad 
situations. Accepting 
that sometimes you lose, 
sometimes you win, 

but you have to put the 
effort into it. [Today] 

Ри always analyzing 
situations with my 
colleagues—what went 
wrong, how to develop— 
not because I want 

to criticize them, it's 
simply because that 

was the only way to im- 
prove my next game. 
Istarted to play chess at 
age 5, so I grew up 

with this mindset. It’s 
stuck with me.” 


Polgár is a chess grandmaster, 
often considered the best female 
chess player ofall time. She be- 
came a grandmaster at age 15. 
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OPPENHEIM 


“Iused to think of 
power as something 
external—financial 
power or physical power 
or even power in the 
corporate sense, like a 
CEO. Over the last maybe 
two or three years, 

I've tried to understand 
power as internal. 
Power, as I understand it 
now, is refraining from 
having to respond to 
someone else, the power 
to control your own 
emotions—power over 
yourself. In real estate, 
power is being able to 
control a situation. You 
can conceptualize of 
controlling a situation 
as controlling other 
people in the situation or 
controlling yourself. 

I admit, too, it's easier to 
focus on the things Pm 
talking about when 

you have been able to 
achieve the external." 


Oppenheim is the founder of the 
Oppenheim Group, a luxury real 
estate brokerage in Los Angeles. 
He stars in the Netflix reality ТУ 
show Selling Sunset. 


JOAN 
JETT 


*The power of nature 

is intense and uncon- 
trollable.I was in New 
York for [Hurricane] 
Sandy when it hit; Isaw 
that absolute destruc- 
tive nature. I have also 
beenin the redwood 
forest—in the trees and 
the dead silence—and 
there's power in that. My 
understanding of power 
has developed over 

my life—recognizing that 
being quiet is powerful, 
that just because some- 
thing isn't loud doesn't 
mean it's not powerful. 
Music can be magic and 
amiracle. [My music 

is based on] the shade of 
my being—whether 

it's an anxious vibe or if 
Тсап relax. I don't have 

a particular place to 

go to feel that power of 
quiet. Pm constantly on 
the road, but I still want 
to have opportunities to 
do nothing: look at the 
ocean, walk on the 
boardwalk, ride my bike." 


Jett is a singer and song- 
writer. Joan Jett and 

the Blackhearts are on tour 
through September 2022. 


JARRID 
TINGLE 


*Power, in terms of 
wealth and capital, has 
been a constant theme 
of my life because I grew 
up low-income and I 
was around a bunch of 
affluent students in my 
private school. I learned 
in high school how the 
U.S. was founded in 
terms of the slave trade, 
and because of how 

the country started that 
whole ethos still lives 
today. You can trace 
[today's] wealth back 

to how people were 
using basically free or 
stolen labor. Decisions 
made decades ago can in- 
fluence you and your 
offspring's life signifi- 
cantly. Our strategy is to 
back underrepresented 
minorities—people 

who historically have 
not had access to capital. 
Idoreally think that 
systems, institutions 
are where power is 
generated, upheld and 
dispersed." 


Tingle is managing partner 
at Harlem Capital, a venture 
capital fund that focuses on 
investing in diverse founders. 


These interviews have been edited and condensed for clarity. 


FRANCESCA 
HAYWARD 


“IT just made my debut 

in Swan Lake, and I went 
down to the stage a bit 
earlier thanInormally 
would. No one else was 
there. This amazing 
sense of calm came over 
me. It was weird; I’ve 
never had such a sudden 
sort of change of emo- 
tions like that, and I was 
just like, One step аға 
time. I was so іп the 
moment, concentrating 
on every single part 

of the story in the ballet 
and every step, it 

just took over and all 
the nerves disappeared. 
That's really powerful. 
It's not because of 

my body—being a dancer 
takes alot of strength— 
that I feel powerful. It's 
when І can get rid of 
allthe noise and all the 
millions of thoughts 
and just feel present and 
in the now. It'd be so 
sad to walk onstage and 
have regrets and think 
about what might 

be holding you back. 
You have to say f— it." 


Hayward is a principal dancer 
in the Royal Ballet in London. 
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BLANCPAIN 


MANUFACTURE DE HAUTE HORLOGERIE 


RAISE AWARENESS, 


% TRANSMIT OUR PASSION, 


HELP PROTECT THE OCEAN NEW YORK - 597 FIFTH AVENUE BETWEEN БИТ 557 STREET 212 396 1735 
www.blancpain-ocean-commitment.com LAS VEGAS : THE FORUM SHOPS АТ CAESARS PALACE : 702 369 1735 


©Photograph: Laurent Ballesta/Gombessa Project 


Boffi | DePadova 


Chicago Denver Los Angeles Miami New York Washington www.boffidepadova.com 


ALIFORNIA DREAMIN’ 


bes never end with the best accessories 
of the fall season. 


PHOTOGRAPHY BY JEREMY EVERETT 
STYLING BY EDWARD BOWLEG 
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2. THE EARRINGS 
Baubles of enamel and 
erystal are buoyantly 
bodacious. Bottega Veneta 
earrings and dress. 


64 WSJ. MAGAZINE 


AVENUE - 89 GREENE STREET 
ERLY HILLS AT TUO RODEO 
LAS - BUCKHEAD VILLAGE ATLANTA 
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3. THE BAG 

Look good no matter the angle 
with asymmetrical lines. 
Hermés bag, top and skirt. 


WSJ. MAGAZINE 


Perlée collection 

Perlée sweet clovers bracelet 
and ring, rose gold 

and diamonds. 


Van Cleef & Arpels 


Haute Joaillerie, place Vendóme since 1906 


an 


Visit our online boutique at vancleefarpels.com - 877-VAN-CLEEF 


Van Cleef & Arpels 


Haute Joaillerie, place Vendóme since 1906 
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Visit our online boutique at vancleefarpels.com - 877-V AN-CLEEF 


WA VAN CLEEF 
& AR PELS 


Perlée collection 

Perlée watch, yellow gold, 
guilloché white 
mother-of-pearl. 


4. THE SUNGLASSES 
Look ahead witha 


contemporary take on classic 
cat-eyes. Celine by Hedi 
Slimane sunglasses, jacket, 
top and pants. 
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5. THE WATCH 

Slink into glam—anywhere, 
anytime—with a luxurious 
timepiece. Cartier watch. 
Model, Heather Kemesky at 
DNA Models; hair and 
makeup, Homa Safar. For 
details see Sources, page 168. 
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WHATS NEWS. 


L.A. STORY 

А work in plaster by Guy 
Corriero at the Future 
Perfect’s new gallery in 
the 1916 Goldwyn House. 


READY FOR ITS CLOSE-UP 


Design gallery the Future Perfect marks its 20th year with 
a new Los Angeles space in a historic Hollywood home. 


BY NATALIA RACHLIN PHOTOGRAPHY BY JUSTIN CHUNG 
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*We are always hoping to push our artists 
forward in all capacities," says Laura Young, 
the Future Perfect's gallery director. *This is 
sort of a new era, for our designers and for our 
collectors. People will really be able to under- 
stand what we mean when we say, yes, John 
Hogan is able to do the windows of your home." 

So far, renovating Goldwyn House has 
been all about restoring its original features. 
While the bedrooms, dining room and media 
room will be fully functional, other areas 
will be designated as exhibition spaces: This 
fall, there will be pieces on display from Eric 
Roinestad, Reinaldo Sanguino, Karl Zahn, 
Michael Anastassiades and Lindsey Adelman. 
Sanguino, a ceramist, praises the gallery for 
its decadelong support of his work. *David 
has pushed me to be more ambitious,” he says, 
*to make things that in the past I would never 
have considered." 
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HOME GAME 
Clockwise from top 
left: David Alhadeff, 
founder ofthe Future 
Perfect; the Goldwyn 
House exterior; a 
stone table and stool 
by Ian Collings; 
sconces by Karl Zahn 
flank the fireplace, 
the table is by John 
Hogan, and the 

wall finishes are by 
Kamp Studios. 


permanence,” says Alhadeff. At Goldwyn House 
he plans to invite each artist who shows to leave 
behind an enduring intervention. *Developing 
site-specific, architectural work that really 
lives here long term, that is thrilling to me," he 
says, “and thinking more about our homes as 
an opportunity to integrate art into the func- 
tional." From bespoke fireplaces and windows 
to entire bathrooms, fixtures and fittings, the 
gallery is using the 7,500-square-foot home to 
expand further into the built environment. 

The gardens too, which are being reconsid- 
ered by the landscape studio Art Luna, will be 
presented as a series of distinct spaces where 
sculptures, fountains and other outdoor installa- 
tions can thrive. Fall programming will include 
shows from Seungjin Yang, a Korean designer 
known for his balloon-shaped epoxy chairs; New 
Jersey wood sculptor Casey McCafferty; and 
John Hogan, a Seattle-based glass artist. 


WHAT'S NEWS 


SEVEN-BEDROOM neoclassical villa 

with palm trees and a pool, the 

Goldwyn House is classic Hollywood. 

Named for an early owner, film indus- 
try pioneer Samuel Goldwyn Sr., the 1916 
residence has taken a modern turn to become 
the new Los Angeles outpost of the contem- 
porary design gallery the Future Perfect. 
"This house represents a more permanent 
investment in programming, enrichment and 
curation in Los Angeles," says the gallery's 
founder, David Alhadeff, 48, who will also use 
the villa, purchased this spring, as his West 
Coast home. *It's a big step for us and a real 
evolution in our growth." 

Founded in Brooklyn in 2003, the Future 
Perfect was an early champion of American 
design, when the scene was still very Euro- 
centric. The gallery has since matured into a 
platform for international makers exploring 
the intersections of art, design and craft. From 
tabletop items to one-of-a-kind showstoppers, 
the Future Perfect's offerings are almost all 
purchasable through its website. Customers 
can add-to-cart a small $2,200 Halo Lamp 
by Bradley Bowers or a $96,600 Collar Table 
by Floris Wubben or a more widely available 
piece from manufacturers like De La Espada 
and Arflex. 

Withlocationsin New York and San Francisco, 
the gallery has until now pursued a lease-long 
pop-up model in L.A., a series of inhabitable 
and shoppable residences done up in collectible 
design. The most recent, third iteration occu- 
pied a boxy 1970s sprawl in Beverly Hills. 

*We're always working on a temporal basis, 
but our artists are always thinking about 
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Inspired by the elusive 
was created to support 


BLUEMERCURY | NEIMAN MARCUS) 


ОЕ THE ARTIST AND HUNTERS POINT PRESS; MATTHEW WILLIAMS; COURTESY OF PINTO X PILATI 


CLOCKWISE FROM FAR LEFT: COURTESY OF JENNIFER MEYER; BALDWIN LEE, UNTITLED, 1983-1989, COURTESY 


PAST PRESENT 


A HISTORIC LONG ISLAND 
RESORT RETURNS ТО 15 
HEYDAY GLORY. 


INCEITS founding in 1697, 
Long Island's Canoe Place Inn 
has hosted Revolutionary 
War soldiers, Tammany 
Hall politicians and luminaries like 
Cary Grant, Lucille Ball and Albert 
Einstein. For developers Mitchell and 
Gregg Rechler, who renovated the 
Hampton Bays property, the question 
was: How much history do you keep? 
Rather than attempt a note-for-note 
restoration, they opted to imbue the 
whitewashed Dutch Colonial Revival 
frame with a modern sensibility, 
while gesturing to the glamour of its 
early-20th-century past. 

*We were trying to channel some 
of the whimsical quality that was 
there from the beginning," says Ryan 
Mahoney, a partner at Workstead, 
the design firm for the project. The 
dormered windows, tidy hedges 
and wide lawns recall the manses 
in The Great Gatsby. Inside, paneled 
walls and ceilings, intricate wall- 
papers and contemporary art make 
for a more inviting, eclectic vibe. 
Accommodations include 20 rooms 
atthe inn, five guest cottages nestled 
into the landscape and canal-side 
townhouses that allow for longer 
stays. A library, an outdoor pool and 
arestaurant offering French- and 
Mediterranean-inflected fare will 
serve as gathering places for the next 
generation of guests. CanoePlace.com 
—Christopher Ross 
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BUY THE BOOK 


INTO FOCUS 


In 1983, photographer Baldwin Lee set out from Knoxville, 
"Tennessee, with a map ofthe southeastern U.S., a 4x5 
view camera and a tripod. This was the first of many trips 
Lee made in the '80s, during which time he took nearly 
10,000 photos, mainly portraits of Black Americans in 
their daily lives. The camera's bulk and long exposure time 
required a give-and-take. “Not only is the photographer 
looking, but the potential subject is looking too,” says Lee 
in an interview in Baldwin Lee, a forthcoming book of 88 
mostly unpublished images. *What the subject sees carries 
great weight." From $60; HuntersPointPress.com 


STUDY IN DESIGN 


For details see Sources, page 168. 


WHAT'S NEWS 


HOT LINE 


L.A.-based 
jewelry 
designer 
Jennifer 

Meyer has 
broadened 
her focus 
to beauty 
and lifestyle. 
Her take 
on a candle 
has a keep- 
sake quality: 
Burn the 
white floral 
scent and 

use the lid 
as а (тау 

for trinkets 

or, of course, 


jewelry. 


$75; JenniferMeyer 
.com 


Former Saint Laurent and Ermenegildo Zegna designer 
Stefano Pilati has created a pair of limited-edition pieces 
for Pinto Paris, a French purveyor of handmade furnish- 
ings. The bronze armchair is meant to recall seating 
draped informally with rugs at Pilati's Italian retreat. 
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LET IT SLIP 


Silky dresses and slinky skirts 
bring a sultry ease to dressing up 


for a night out. 


^ 


SHAPELY SHIFT 
Clockwise from top 
left: Saint Laurent by 
Anthony Vaccarello 
dress; Chanel watch; 
Polo Ralph Lauren 
bag; Akris skirt; The 
Row shoe; Burberry 
jacket. For details see 
Sources, page 168. 
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RUPI KAUR 


The poet, 29, whose new book, Healing Through 
Words, is out September 27, shares what's on her phone. 


Number of unread emails Times you're entirely off your phone 
7,922. When I’m writing, meditating or trying 
totake it easy and relax. 
First app checked in the morning 
My alarm, soIcan turn [it] off ASAP! Favorite podcast 
The C-Word, with Lena Dunham and 

Alissa Bennett, because they're so funny 

and smart. Апд Поуе the drama! 


Last app checked at night 
Probably Apple Podcasts.... I like to fall 
asleep to podcasts about outer space. 

Most-recent phone call 


CLOCKWISE FROM FAR LEFT: ALESSANDRA OLANOW/ILLUSTRATION DIVISION (PHONE ILLUSTRATION); OLGA C/SHUTTERSTOCK (BACKGROUND); COURTESY OF SAINT LAURENT; COURTESY 


OF CHANEL; COURTESY OF SAINT LAURENT; COURTESY OF RALPH LAUREN; COURTESY OF AKRIS; COURTESY OF JIL SANDER; COURTESY OF THE ROW; COURTESY OF BURBERRY 
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My last phone call was with my two 
friends [author] Liz Plank and [inter- 
viewer and executive coach] Komal 
Minhas. It was an hour and 40 minutes. 


Battery percentage at which you start 
to get nervous 
I usually feel compelled to charge it when 
it gets below 10 percent—but I let it get 
down to about 3 percent before I panic 
and run. Should I carry an extra battery? 
Absolutely. Do I? Of course not. 


Strangest autocorrect 
Sometimes I type “hahah,” but it 
autocorrects to “HAHAHA,” which is 
embarrassing, as the other person 
then thinks I find something that was 
mildly funny to be extremely hilarious. 


Most-niche app you depend on 


Master Tour, an app for touring artists. 


This app is my life when I’m on the 
road because it has all the info about 
every tour stop, show and destination. 


App you wish someone would invent 
My friends and I are actually building 
oneright now :). 


Most-listened-to artist 
Iuse Spotify usually, and I’ve been 
loving Beyoncé's Homecoming and The 
Lion King: The Gift. 


Favorite food-related app 
Probably Yelp—I do thorough amounts 
of research before I pick a restaurant or 
order takeout. 
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ISSEY MIYAKE 


isseymiyake.com ©2022 ISSEY MIYAKE INC. 


WHAT'S NEWS 


TREND REPORT 


TANKS 
SO MUCH 


The sleeveless white 
undershirt gets its big 
break as a wardrobe star. 


WHITE HOT 

Above, from left: Loewe 
tank top; Celine by 
Hedi Slimane tank top. 
From far left: Bottega 
Veneta tank top, 
necklace and earrings; 
Gucci tank top and 
pants, Anderson's belt 
and Prounis necklace. 


CALL TO ARMS 

Left: Chloé tank 

top, The Row pants 

and Jennifer Alfano e 
necklace. Right: Prada 

tank top, Khaite 

pants and Marrow 

Fine necklace. Model, 

Caroline Reuter at 

Fusion Models New чу 
York; hair, Matt Benns; 

makeup, Michaela 

Bosch. For details see 

Sources, page 168. 

PHOTOGRAPHY BY 

CESAR BUITRAGO 

FASHION EDITOR 

ALEXANDER FISHER 
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Also available 

at selected stores, 
discover more at 
www.flexform.it 


Flexform Houston 
coming soon 
T 713 623 1177 


Flexform San Francisco 
T 415 800 6576 
Flexform Miami 
T 786 631 4835 


Flexform New York 

T 212 355 2328 
Flexform Los Angeles 
T 310 424 5460 


Groundpiece 
sectional sofa 

Antonio Citterio Design 
Made in Italy 


CLOCKWISE FROM BOTTOM RIGHT: COURTESY ОЕ LOEWE; COURTESY OF THE ROW; COURTESY OF SAINT LAURENT; COURTESY OF KHAITE; COURTESY OF DOLCE & GABBANA; COURTESY OF CAMRON (PAINTS); АТОМ CALLENDER 


EMPLOYEES OF THE MONTH 


COLOR CRUSH 


Charlotte Cosby and Joa Studholme are 
the brains behind paint company Farrow & 
Ball’s complex hues and fanciful names. 


down to one. Chemists whip 

up three final variations of the 
winner, and a favorite usually 
emerges. “Sometimes it's 
version 132," Studholme admits. 

They have big plans for 
Stirabout, which they consider 
the perfect color for apart- 
ments where living and work- 
ing overlap within the same 
four walls. In the aughts, 
when Cosby started working 
at the company, the mind- 
set was different. *People had 
theimpression you literally 
couldn't use the paint unless 
you owned a stately home,” she 
says. To counter that, she 
and Studholme have been in- 
venting paint names and 
writing color descriptions to 
net a younger audience, 
playing to their everyday 
passions—baking, gardening, 
family, healthful living. 

For Farrow & Ball purists, 
Cosby points out that the 
retired shades—Ballroom Blue, 
say, or Potted Shrimp—are 
available for custom order, at 
no upcharge. Farrow-Ball.com 
— Sarah Medford 
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VERY FEW years, 

the British paint-maker 

Farrow & Ball combs 

through its palette of 
132 colors, adding new ones and 
retiring others. Color is every- 
thing at Farrow & Ball, whose 
shades are minutely calibrated 
to both mirror the moment 
and, ideally, outlast it. Among 
the 11 new paints launching 
September 29 are Whirlybird, 
a bracing matcha-green in- 
spired by the helicopter seeds 
that charm young children, 
and Stirabout, the nurturing 
beige of your morning oatmeal. 

Stirring the pots these days 

are head of creative Charlotte 
Cosby, who joined the com- 
pany 16 years ago, and color 
curator Joa Studholme, a 
28-year Farrow & Ball veteran 
whose background is in TV 
advertising. Studholme, who 
consults with clients in their 
homes, has a gut instinct for 
colors the company is missing. 
She and Cosby discuss a direc- 
tion—an earthy neutral, for 
instance—then she mixes about 
20 options that they whittle 


THROWING SHADES 
Charlotte Cosby, 

left; and Joa Studholme 
at Farrow & Ball's 
paint factory. 
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STEPS ABOVE 


Delicate heels with even daintier straps. 
From left: Dolce & Gabbana, Khaite, Saint Laurent by Anthony Vaccarello, The Row and Loewe. For details see Sources, page 168. 


WHAT'S NEWS 


“ ` 
А 
Т « E 
^ н 
1 
ҮР 
miu حبس‎ 
^ 
| ж 
BAMBOOZLE STIRABOUT ١ WHIRLYBIRD 
== 


84 


WHAT'S NEWS 


For its new high jewel- 
ry collection, Harry 
Winston has trans- 
lated the essence of 
far-off places into 
wearable works of art. 
Titled Majestic 
Escapes, the offering 
comprises eight suites, 
all riffing on the colors 
and textures of 
destinations around 
the globe, from the 
Grand Canyon to 
Japan's Okinawa and 
the Greek island of 
Santorini. Each piece 
took over two years 

to create, from con- 
ception to completion. 
The Le Jardin neck- 
lace, shown here, is an 
arrangement of blue 
sapphires, aqua- 
marines, tsavorites 
and white diamonds 
inspired by the 
gardens of Marrakesh, 
which are known as 
arespite from the 
bustling city around 
them. For details 

see Sources, page 168. 
—Jenny Hartman 


PHOTOGRAPHY BY 
PIPPA DRUMMOND 


FASHION EDITOR 

LIZZY WHOLLEY 

SET DESIGN BY 

REBECCA BARTOSHESKY 
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Adventure has a new flavor 
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experience Saudi 


WSJ. Custom Content is a unit of The Wall Street Journal advertising department. 
The Wall Street Journal news organization was not involved in the creation of this content. 


Feature 


Special Advertising 


CLOCKWISE FROM TOP RIGHT: JASON SCHMIDT; TOM SCANLAN; TEDDY WOLFF; EMILIO MADRID; HARRY MCNALLY; STEPHEN KENT JOHNSON; COURTESY OF BODE 


NEIGHBORHOOD WATCH 


ORCHARD 
STREET 


New restaurants, retail 
and a stylish hotel come 
to the area around this 
storied Manhattan route. 


Bode 
Since opening her menswear brand's 
flagship in 2019, designer Emily Adams 
Bode Aujla has added a tailoring space 
that's also a cafe. BodeNewYork.com 


Desert Vintage 
Classic pieces from designers like 
Jean Paul Gaultier, Thea Porter and YSL 
mix with finds from the 1920s and 
1930s at this boutique, which comes to 
New York by way of Tucson, Arizona. 
DesertVintage.com 


Le Dive 
This natural wine bar was inspired by 
French tabacs, and the outdoor seating, 
which pours onto Canal Street, has 
the liveliness of a European street cafe. 
LeDiveNYC.com 


Nine Orchard 
Beauty is in the details at this 116-room 
hotel, down to the ceramic room-key 
tags from BDDW. For dining and drink- 
ing, check out Corner Bar and Lobby 
Lounge by Estela and Altro Paradiso 
chef Ignacio Mattos. NineOrchard.com 


P&T Knitwear 
This 3,000-square-foot space is home to 
abookstore and cafe as well as a pod- 
cast studio and event space that are free 
for community use. PTKnitwear.com 


Time 
In addition to omakase, this sushi 
restaurant founded by architectural 
designer Nick Poe and rapper Alec 
Reinstein offers dishes like Japanese 
fried chicken and Wagyu steak tartare. 
TimeOnCanal.com. —Lane Florsheim 
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WHAT'S NEWS 


BIG APPLE ENERGY 

Below: Menswear shop Bode. Right: 
Nine Orchard, in a beaux-arts- 
style former bank, stands tall at the 
corner of Orchard and Canal. 


DOWNTOWN 
DESTINATIONS 
Clockwise from above: 
A bathroom at Nine 
Orchard; the wares 

at Desert Vintage; Le 
Dive's artichoke with 
Dijon aioli. 


NEW YORK MINUTES 
From left: Tables at Time; P&T Knit- 
wear, a bookstore, cafe and community 
podeasting and event space. 
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WILDEST DREAMS TUE SI | 
Brimming with sculptural appeal, the 

season's boldest silhouettes bring a — 

touch of drama to à casual wardrobe. 


" PHOTOGRAPHY BY JESSE JENKINS 
STYLING BY CHLOE GRACE PRESS 
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MARKET REPORT 
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www.brunellocucinelli.com 


MARKET REPORT 


MIX & MATCH 

А peplum corset 

over a sporty polo 

is surprisingly fashion 
forward. Alexander 
MeQueen corset 

top, pants and ear- 
rings, Polo Ralph 
Lauren top and Louis 
Vuitton shoes. 
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Ehrman 


TAPESTRY 


Rainbow Toucan $110 


Pretty Flamingo $110 Puffin $110 


These wonderful needlepoint kits were designed by Magie Hollingworth during the pandemic 
last year. "Stitching was my salvation" she said as it was for thousands of others. It was a lifesaver 
giving people a sense of normality, an oasis of calm and an escape from the news. 


Needlepoint was rediscovered by a new generation of stitchers. 


TOLL FREE ORDER LINE: 888 826 8600 


www.ehrmantapestry.com 
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CHAIN REACTION 


Slouchy pants and 

big shoulders are 
effortlessly cool. Dolce 
& Gabbana sweater, 
Sunspel T-shirt, Palace 
jeans, Miu Miu belt, 
Hermés necklace 
(worn as a belt) and 
Louis Vuitton shoes. 
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MARKET REPORT 


BLUE STREAK 

A pair of jeans retooled 
into atop introduces а, 
playful new neckline. 
Balenciaga top, pants, 
earrings and belt, 
Hermés bracelet and 
Palace jeans (layered 
underneath). 
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MARKET REPORT 


FLOUNCE IN 

А 19th-century sil- 
houette gets amodern 
twist when worn with 
baggy jeans. Louis 
Vuitton top and shoes, 
Palace jeans, Hermes 
necklace and Saint 
Laurent by Anthony 
Vaccarello bracelets. 
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MARKET REPORT 


MISSING LINK 

The shape and struc- 
ture of a coatdress 

is at once exaggerated 
and understated. 
Prada coat and neck- 
lace, Hermés earrings 
and Sportmax gloves. 
Opposite: Emporio 
Armani dress, Nili 
Lotantank top, Hermès 
necklace, Balenciaga 
ring, Hedoine socks and 
Louis Vuitton shoes. 
Model, Giselle Norman 
at Premier Models; 
hair, Blake Henderson; 
makeup, Celia Burton; 
set design, Sean 
Thomson; production, 
Rosco Production. 

For details see 
Sources, page 168; 
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"HONK FOR 
JESUS HAS 
ALOTTO 

DO WITH HOW | 
WAS RAISED, 
COMING INTO 
CONFLICT 

WITH WHAT I 
BELIEVE NOW.” 
—STERLING K. BROWN 


HEADSPACE APP 
“That app’s pretty 
important. It focuses 
my meditation ona 
daily basis.” 
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authentic expression of that, tries to 
sublimate it and it winds up coming 
out in ways that are destructive 

to him and his marriage. One of the 
reasons I was so attracted to this 
film is that there are a lot of people 
who are in the church witha similar 
struggle. Picking this role is in 
support of [those] people—saying 
that if you are in this particular 
situation, it’s worthy of examining. 


I read that one goal of Indian 
Meadows Productions, your 
company, is advancing diverse 
and marginalized voices. 


It seems like there’s a wonderful 
moment, or dare I say movement, 
within show business that has 
shown that diverse stories are of 
value not just culturally but fi- 
nancially. You’ve seen young kids 
of color running around looking 
like Superman, or any member of 
the Marvel Universe, and now we’re 
seeing young white kids dressed 

as Black Panther. So while folks are 
open and receptive, I want to see 

if I can wedge the door open a little 
bit wider. I was just the other day 
watching Ms. Marvel on Disney+ 
and was delighted to see this young 
Pakistani girl kicking butt and 
taking names. 


Have you ever gotten a 
life-changing piece of advice? 


My acting teacher at NYU once 
told me to be careful what you do 
with your time; it's the one thing 
you can't get back. 


This interview has been edited and 
condensed for clarity. 


NEUTROGENA LIP MIIR WATER 
MOISTURIZER SPF 15 BOTTLE 
*Honestly, if I had to do “The goal 15 to take 
Survivor, my lip balm down a gallon.” 
would be the one thing 

that Itook with me.” 


Amino acids are about the only 
things Ido. Itake them after the 
workout; they tend to help with 
building up muscle tone. When do 
a protein powder, I do a vegan 
powder. But I don't do it that much. 
I find as I get older, being leaner 
and not bigger is my primary focus. 


Let’s talk about Honk for Jesus, 
which satirizes the pastor of a 
Southern Baptist megachurch. 
All your social media bios 

start with “Child of God.” 
What does that mean to you? 


I got to tell you, it makes me really 
happy that you even said that. It 
means I believe in a higher power. 

I believe that my footsteps are or- 
dered. It doesn’t necessarily ascribe 
itself to one particular religion, 
just that there’s a divine purpose 
for my life. I believe there's a divine 
purpose for all life, and that I get 

a chance to co-create the world in 
which I live with that spirit. That’s 
about as simple as Ican make it. 


How do your beliefs fit in to 
Flonk for Jesus? 


Igrew up Christian. My mother 
would call us charismatic Chris- 
tians, which means we believe in 
the Holy Spirit with the evidence of 
speaking in tongues [and] the 
death, burial and resurrection of 
Jesus Christ. So for me, Honk for 
Jesus has a lot to do with how I was 
raised coming into conflict with 
what I believe now. Lee-Curtis is a 
man who 15 strict interpretation- 
alist of God’s word, who believes 
that desires for same-sex affection 
are asin. He does not allow himself 


What time do you get up 
in the morning, and what do 
you do first? 


I will go to bed around midnight 
and wake up around 6:30. I brush 
my teeth and wash my face. I 
usually have to do that first because 
Idon't know if there's going to 

be some East Coast Zoom that 
happens. Once that's done, I will 
meditate. РП do the Headspace 

app on my phone, which І dig a lot, 
then РП make myself something 

to eat. Breakfast as of late has been 
something very specific, something 
me and my fellas, my boys, eat: 
Bear Naked granola with apples, 
frozen wild blueberries and goat's- 
milk yogurt. 


I just saw a photo of you with 
your sons, and you looked very 
pumped up. You must have an 
intense exercise routine. 


Exercise for me before Covid and af- 
ter has changed kind of dramatical- 
ly because I loved going to the gym. 
I loved playing basketball. I played 
for about two, two-and-a-half hours 
every day, but since Covid I haven't 
been backin the gym the way I was 
before. Pm looking forward to a 
triumphant return, so make sure to 
check back with me in a year to 

see what's going on. But nowT've 
gotalittle home gym action going 
on. Peloton is getting alot of love; 
I've got a treadmill and a bicycle. I 
have some free weights that go 
from three pounds to 50 pounds. 


Do you take any vitamins or 
supplements? 


bear 
naked 


BEAR NAKED PELOTON TREAD 
GRANOLA, САСАО & “The Peloton boot 
Monday CASHEW BUTTER camps either on 


treadmill or bike are 


Must-H aves “А little parfait action 


[with fruit and yogurt] my go-to exercises." 
wakes the taste buds." 


FROM LEFT: BEAR NAKED GRANOLA; PELOTON; NEUTROGENA; MIIR; HEADSPACE 


TRUNK ARCHIVE 


EXCHANGE. 


MY MONDAY MORNING 


STERLING К. 
BROWN 


At home the actor is a creature 
of habit, but his roles are 
unpredictable, including his 
latest as a deluded megachurch 


pastor in Honk for Jesus. 
Save Your Soul. 


BY CARYN JAMES 
PORTRAIT BY BEAU GREALY 


TERLING K. BROWN is tired of making his 

fans weep. “It was always a bit of a shock 

when people came up to me and said, ‘Oh, 

my God, you make me cry every week, ” 
says Brown, who played intense family man 
Randall Pearson on NBC's This Is Us for its six-year 
run, which ended this May. “I was like, ‘Oh, dude, 
I was hoping I gave you a couple of yuks while you 
were at it.” 

He goes all-in on comedy in his new film, Honk 
for Jesus. Save Your Soul., out September 2, in 
which he plays Lee-Curtis Childs, an exuberant, 
self-deluded, Prada-suit-wearing pastor of a mega- 
church, who’s trying to make a comeback after a 
sex scandal. Brown, 46, also has roles lined up 
in Coyote Blue, an action thriller; the Hulu series 
Washington Black, a historical fantasy about a 
runaway slave based on the 2018 novel; and a yet- 
to-be-titled action-comedy film. (All are produced 
by his company, Indian Meadows Productions.) 

Though Brown says he wants his career moves 
to be unpredictable (he’s also had roles in Black 
Panther and American Crime Story: The People v. 
O.J. Simpson), he prefers a routine in his personal 
life. He lives in Los Angeles with his wife, actress 
Ryan Michelle Bathe, and their sons, ages 11 and 6. 
“Pm a huge creature of habit,” he says. “If you told 
me I could only eat one thing for breakfast, lunch 
and dinner every day for a month, you would actu- 
ally make me one of the happiest men on earth." 


FALL 2022 


HONK FOR STERLING 
The Black Panther and 

This Is Us star tries to drink 
a gallon of water a day, 

hits the Peloton and oversees 
his production company. 
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ARYFRIEDMAN wants to send the steak 
backto the kitchen. 

“It's not quite right,” he says. “It's 
all off." 

Friedman, 64, isthe chairman and CEO of RH, 
the publicly traded company formerly known as 
Restoration Hardware. When Friedman first 
joined the nearly bankrupt business as CEO in 
2001, its inventory included items like garden 
gnome sprinklers and mini Etch A Sketches. 
Now RH has a market cap of nearly $6.5 billion, 
landmarked retail locations with multifloor dis- 
plays of luxury furniture and two private jets 
(RHI and RH2) and a yacht (RH3)—all available 
for charter later this year. RH's hospitality arm 
alone, including its 14 in-store restaurants, is 
projected to exceed $200 million in 2022. 

*This will be restaurant 15," Friedman says 
of the Dining Room, the first RH restaurant not 
inside ап RH store. “It’s 78 steps away from one," 
he says, gesturing around the corner toward RH 
New York, with 90,000 square feet of retail and 
arooftop restaurant of its own. 

The Dining Room specializes in wood-fire 
cooking and sits on the ground floor ofthe new 
25,000-square-foot RH Guesthouse New York, 
a six-story lodging concept—the brand's first— 
with six rooms and three suites, set to open in 
September. There's also a 2,600-square-foot 
*residence" that Friedman—who lives in Marin 
County, California, near RH headquarters in 
Corte Madera—will occupy when he visits 
Manhattan or rent out at his discretion. (АП 
pricing is available only upon request.) 

Sitting at a corner banquette waiting for a 
new steak, Friedman talks about the genesis 
of Guesthouse by citing a list he's been compil- 
ing for more than three decades. Its subject: 
faults he's experienced in other hotels that he's 
dreamt of revising. 

Hotel bathrooms have long confounded 
Friedman. *Nobody wants to share a bath- 
room," he says. So all Guesthouse rooms have 
two. Late-night eating also gets an edit. ^Why 
do I have to eat Pringles and M&M’s at 2 in the 
morning just so my stomach's not growling?" 
His solution is a built-in refrigerated pantry 
stocked with fresh baguettes, cured meats, 
sliced cheese and crudités. He also rethought 
the hotel gym, an amenity he says often invites 
indignity and inconvenience, as opposed to hos- 
pitality. “I wake up inthe morning and generally 
look like a bus hit me,” Friedman says. “My face 
is all puffy. My hair is all wiry and sticking out. 
And so Га get up and Га look in the mirror and 
go, ‘God, I can’t get on an elevator and say good 
morning to anybody looking like this.’” 

All Guesthouse rooms have stainless steel 
and walnut workout equipment—including 
kettlebells, dumbbells, a leather upholstered > 
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THE EXCHANGE 


STUDY IN DESIGN 


ВЕ BIG BET 


For the past 20 years, Gary Friedman, RH’s chairman 
and CEO, has taken risks in the retail world. 
Now he's banking on the brands first lodging concept. 


BY HOWIE KAHN PHOTOGRAPHY BY CHRISTOPHER STURMAN 


HOME AWAY FROM HOME “We think privacy is going to become an important luxury market,” says 
Gary Friedman, photographed in the bathroom of his private residence at RH Guesthouse in NYC. 
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HIGHLAND PARK VILLAGE 


EST. 1931 | HPVILLAGE.COM 


DALLAS' PREMIER 
OPEN-AIR SHOPPING AND 
DINING DESTINATION 


AKRIS 
ALEXANDER McQUEEN 
ALICE + OLIVIA 
AUDEMARS PIGUET 
BERETTA GALLERY 
BRUNELLO CUCINELLI 
CAROLINA HERRERA 
CARTIER 
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DIOR 
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FENDI 

FRAME 

GOYARD 

HADLEIGH'S 

HARRY WINSTON 
HERMÉS 

JAMES PERSE 

JIMMY CHOO 

LE LABO 

LELA ROSE 

LELE SADOUGHI 
LORO PIANA 
LOVESHACKFANCY 
MADISON 

MARKET 

MIRON CROSBY 
PANERAI 

PETER MILLAR 

RAG & BONE 

RALPH LAUREN 
ROLEX 

THE CONSERVATORY 
THEORY 

TOM FORD 

TORY BURCH 

TRINA TURK 
VALENTINO 

VAN CLEEF & ARPELS 
VERONICA BEARD 
ZEGNA 


PARTIAL STORE LISTING 


COMPLIMENTARY VALET PARKING, 
PERSONAL SHOPPING, 
CAR SERVICE AND WIFI 


STUDY IN DESIGN 


BY DESIGN 

Clockwise from 

below: RH Guesthouse, 
in Manhattan's 
Meatpacking District, 
has six rooms and three 
suites; the Dining 
Room restaurant will 
be open to the public; 
the Champagne & Caviar 
Bar seats 32 people. 


get the sense he’s not stopping with this,” 
says Drexler. Friedman says he is looking to 
join an elite group of hoteliers. He mentions 
Edition Hotels co-creator Ian Schrager, LVMH 
CEO Bernard Arnault, Four Seasons founder 
Isadore Sharp and Anouska Hempel, whose 
design of Blakes Hotel in London influenced 
Friedman considerably. 

“Anybody who made a dent in that uni- 
verse...ifthey walk in our door, we have to force 
themtotip their hat,” says Friedman. “We have 
to do things to make them go, ‘Bravo, we hadn’t 
thought of that. ” e 
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“I DON’T ALWAYS AGREE 
WITH GARY.... HE’S 
PROVED ME AND МАМУ 
OTHERS WRONG.” 


—MICKEY DREXLER 


concepts. A second English location is subse- 
quently slated to open in Mayfair, London. RH 
Paris, with a rooftop Champagne & Caviar Bar, 
plans to debut on the Champs-Élysées. Milan, 
Madrid, Brussels and Dusseldorf are expected 
to follow, as well as the first RH store built in a 
French cháteau. 

In Aspen, Friedman is already at work on 
RH's second Guesthouse and its first Bath 
House & Spa. RH aims to also launch its first 
residential real-estate venture in Aspen, 
with a collection of six four-to-six-bedroom 
homes for purchase, all fully furnished. *You 


burnt-caramel velvet uphol- 
stery—Friedman is ready to 
give a tour of Guesthouse's 
10 rooms. 

One of the first rules 
of Guesthouse is to not 
post photos. Friedman has 
decided against publish- 
ing photographs of any 
guest rooms. There is no 
booking site with visu- 
als; potential guests must 
inquire on RHGuesthouse 
.com as to whether a room 
is available. 

*We think privacy is the 
onething everybody's given 
away with social media, and 
the onething the internet's taken away, because 
you can google anyone,” Friedman says. “So we 
think privacy is going to become an important 
luxury market." (RH itself does not have social 
media accounts, nor does Friedman, though 
you can sometimes catch a glimpse of him on 
the Instagram feed of Australian singer Bella 
Hunter, his girlfriend of nearly 10 years.) 

Since the project's inception, Friedman has 
been fending off the same line of questioning 
from people looking to make business sense 
of the endeavor: Won't the Guesthouse just 
be a glorified showroom for RH furniture? 
“I tell them, ‘It’s not going to have any of our 
furniture," says Friedman. “It's not about 
the furniture." 

There are three primary materials used in 
the design of Guesthouse's rooms: European 
white oak throughout the living and sleeping 
spaces, Italian travertine in the bathrooms 
and stainless-steel light fixtures, faucets and 
handles. The continuous use of oak, from floor 
to ceiling, coupled with the decision to not 
hang any art on the walls, makes the bedrooms 
feel like bespoke builtin units. A slideshow 
of dozens of renderings of the room design 
throughout the years—Friedman says there are 
hundreds more—reveals his process of strip- 
ping away, resulting in a room dominated by 
symmetry and minimalism. 

While Friedman says simplicity guides his 
design ethos at Guesthouse, his expansion 
plans for RH are more complex. Over the next 
several years, RH aims to expand by hundreds 
of thousands of square feet, with the company 
opening stores for the first time in Europe 
while continuing to grow in the United States. 
RH's first English location—RH England, the 
Country House at the Historic Aynho Park—at 
a l7th-century estate, 65 miles northwest of 
London, is set to feature nearly 70,000 square 
feet split between retail and six hospitality 


“You can't bet against Gary,” says Mickey 
Drexler, the former Gap Inc. and J.Crew CEO, 
now building Alex Mill, an apparel company 
co-founded in 2012 by his son, Alex Drexler. 
Mickey Drexler met Friedman when Friedman 
was 25, working as a store manager at a Gap in 
San Francisco. He found Friedman's unfiltered 
feedback, his exuberance and his merchandis- 
ing ideas to be a rare combination of skills and 
would invite him to executive-level meetings 
to share his point of view. The two men still 
speak frequently, and Drexler will be among 
Guesthouse's first visitors. 

“Т don't always agree with Gary," Drexler 
says. *I didn't agree with him opening all the 
gigantic stores...when retail was cutting back 
on square footage and trying to do enough 
volume in large spaces seemed like a disaster." 
Drexler laughs. “He’s proved me and many oth- 
ers wrong," he says, noting that Friedman is 
primed to do it again with Guesthouse, another 
idea Drexler initially questioned. “Т thought, 
There goes Gary again, taking too much of a 
risk. But it's another example of his vision." 

Satisfied with the second steak, plus two 
more dishes—a crispy waffle and a caramelized 
banana split that matches the Dining Room's 


“Pm the least likely guy to be doing what I’m 
doing," Friedman says. *I was never exposed to 
luxury and got booted out of junior college my 
first year." Friedman, a billionaire whose for- 
tune is made up largely of RH stock, credits his 
work ethic and perseverance for his rise. “Мо 
one is going to outwork 115,” he says, rattling off 
several recent team sessions that lasted until 
nearly sunrise. “Last night, we were sitting 
here working on the breakfast menu until 4 a.m. 
We've tasted dozens and dozens of kinds of lox.” 

Friedman was 5 years old and living in San 
Francisco when his father, Meyer, died. His late 
mother, Angelina, had bipolar disorder and 
schizophrenia. *She couldn't always keep a job," 
Friedman says. His family moved apartments 
21 times and got by on welfare checks. While 
Friedman was attending Santa Rosa Junior 
College in California and carrying a D average, he 
recalls, a counselor told him he was *wasting tax- 
payer money;" and his formal academic education 
ended at 19. He decided to focus on something at 
which he knew he'd excel. “I was a stock boy at 
the Gap,” he says. “I won an award for being the 
best folder in the company and worked my way up 
there for [the next] 11years.” Eventually Friedman 
oversaw 63 stores in Southern California. 


THE EXCHANGE 


roller and a Bosu ball—tucked away in custom 
European white oak cabinetry so guests can 
exercise in private. 

There’s no lobby. А discreet entrance with 
а podium is staffed by a single attendant who 
won't ask for your credit card or booking infor- 
mation. The subterranean Champagne & Caviar 
Bar with marble tables and mohair chairs seats 
32 people, but no hard liquor will be served on 
the premises. A rooftop pool has daybeds for 
occupants of the hotel. Children are prohibited 
at Guesthouse, as are “loud and grumpy guests,” 
says Friedman. 

Friedman pitched the Guesthouse idea to 
his board of directors in 2011, showing them a 
photograph of the wedge-shaped building at 55 
Gansevoort Streetin Manhattan's Meatpacking 
District that would become its address. Built in 
1887 in a vernacular style, the structure once 
housed an art gallery and a nightclub. The 
facade appeared to be in disrepair. 

“They thought I was nuts," Friedman 
recalls. But he persisted. “It’s called the art of 
wearing them down," he says. *You just keep 
going back. You keep showing. You listen to 
people. RH ultimately signed a long-term 
lease on the property in 2015. 


PRIVATE OASIS 

The rooftop of RH 
Guesthouse, the brand's 
first lodging concept, 
features a pool and а, 
dining terrace that will 
be open only to guests. 
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Race Point Chair (Doris), 2022, 40 x 34 inches, oil on linen. © 2022 Mitchell Johnson. 


Mitchell Johnson 
Nothing and Change / Selected Paintings 1990-2022 


Truro Center for the Arts at Castle Hill, September 7-18, 2022. Gallery open daily, noon—5:00 p.m. 


Digital catalog by email request: mitchell.catalog@gmail.com. Additional info: www.mitchelljohnson.com. Instagram: @mitchell_johnson_artist. 


FALL 2022 WOMEN'S FASHION 


ET JOURNAL MAGAZINE 


THE WALL STR 


GOOD 
SPORT 


Easy сШе scores big in 
elevated sweats and denim. 
Celine by Hedi Slimane 
hoodie, jacket, jeans and hat. 
For details see Sources, 
page 168. 


VIDE 
SHIFT 


Step into the shape of a new season with a refreshed 
take on cinched-waist suits, power shoulders, gamine 
grunge and sleekly sexy cutouts. 


PHOTOGRAPHY BY GREGORY HARRIS 
STYLING BY GERALDINE SAGLIO 


SUIT YOURSELF 

A thoughtfully tailored 
jacket can easily go from 
elegant to edgy. Dior 
jacket and pants, Tiffany 
& Co. necklace and 

Air Jordan sneakers. 


SIREN CALL 

Easy chic scores big 
with a floral bodysuit 

or elevated sweats 

and denim. Chanel 
jacket, skirt, necklaces, 
earrings, belt and 

bags. Opposite: Isabel 
Marant bodysuit. 


"W 
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CHAOS THEORY 
Revelin rebellion by 
rocking a grungy look or 
a mermaid-worthy 
dress for a night out. 
Givenchy top, skirt and 
ear cuff, Re/Done jeans, 
Tiffany & Co. cuffs 

and Asics sneakers. 
Opposite: Michael Kors 
Collection dress. 


NOIR NIGHTS 

Punk up femme-fatale 
fashion or collegiate prep. 
Dolce & Gabbana coat, 
Brunello Cucinelli sweater, 
Jennifer Ouellette hat and 
Nodaleto boots. Opposite: 
Miu Miu sweater, skirt, 
belt and shoes. 


POWER PLAYS 

Go strong in athletic 
tailoring or aleather 
version of a track jacket. 
Gucci top, jacket and 
pants, Saranac gloves and 
stylist's own headband. 
Opposite: Louis Vuitton 
jacket, Calzedonia 
swimsuit and socks and 
Air Jordan sneakers. 
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LIKE А BREEZE 
Тор off bare legs with 
а sculptural jacket 


or relax into frilly ruffles. 


Bottega Veneta coat, 
earrings, gloves and 
shoes and Hermés hat 
and scarf. Opposite: 
Fendi dress and bra and 
Tiffany & Co. necklace. 


HIGH NOON 
Keep things cool with 
pieces borrowed from the 
boys: a chie cowboy hat 
or a seductive update on 
Le Smoking. Polo Ralph 
Lauren x MLB Collection 
jacket, Ralph Lauren 
Collection shirt and bow 
tie, Re/Done jeans, Lack 
of Color hat and Gucci 
rings. Opposite: Saint 
Laurent by Anthony 
Vaccarello jacket, pants, 
rings and bracelets. 
Model, Vivienne Rohner 
at Heroes Model 
Management; hair, Shon 
Hyungsun Ju; makeup, 
Benjamin Puckey; 
production, Page 
Location. For details see 
Sources, page 168. 
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А New Side of 
ZOE KRAVITZ 


For her provocative directorial debut, Pussy Island—starring 
Naomi Ackie and Channing Tatum (whom she's now dating)—the 33-year-old 
actor and musician was ready to write her own script. 


What's the version of that reality that I myself 
would want to see, Kravitz wondered. Then she 
started writing. 

The title is intentionally provocative. It was 
the first thing that came to her when she started 
writing the script five years ago, before the 
#МеТоо movement shook up Hollywood. *The 
title came from that world. The title is the seed 
of the story,” she says. While other projects 
have had their titles truncated—last spring's 
The Lost City losing the of D, or Starz taking 
away P-Valley's *ussy"—Kravitz says she won't 
budge: *It representsthis time where it would be 
acceptable for a group of men to call a place that, 
and the illusion that we're out ofthat time now." 

In the movie, a Los Angeles cocktail waitress 
(Naomi Ackie) accepts aninvitation tobe whisked 
away to a tech mogul’s (Channing Tatum) 


BY HUNTER HARRIS 
PHOTOGRAPHY BY CAMPBELL ADDY 


STYLING BY GABRIELLA KAREFA-JOHNSON 


has dreamt up. The movie, which will start 
shooting a few weeks after her arrival and is 
expected to be released in 2023, is the 33-year- 
old actor’s directorial debut. The script, which 
she co-wrote with E.T. Feigenbaum, “was born 
out of a lot of anger and frustration around 
the lack of conversation about the treatment 
of women, specifically in industries that have 
a lot of money in them, like Hollywood, the 
tech world, all of that,” she says. She’d heard 
stories about powerful men inviting women to 
remote islands for hazy hedonist free-for-alls. 


BEHIND THE CAMERA 
“All the iterations it has gone through were all pretty 
punk rock, to be honest,” says Channing Tatum of 
Kravitz’s directorial debut. MM6 vest, Tiffany & Co. 
necklace (top) and Justine Clenquet necklace. 


OE KRAVITZ is in the panic stage 

of preparing for travel, running 

around Manhattan, squeezing 

in errands. “Packing’s funny,” 

Kravitz says. “I always talk about 

packing with friends of mine, 

about how it brings up all this anxiety—this is 

a whole concept I have—about who we want to 

be as people. You start to think, I’m going to this 

place, and who do I want to be in this place?” 

Outfits become fantasies; it’s less the mechanics 

of do I need this T-shirt or that one, and more, 

what will this new place conjure? But in reality, 

Kravitz says, “you end up wearing the same four 
things the whole time, anyway.” 

Her destination is the set of Pussy Island, on 

the grounds of a lush Yucatan hacienda, a land 

of bacchanalia and vice that Kravitz herself 
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DARK TWIST 

*Tt feels really dan- 
gerous for a woman to 
make this story about 
power," says Donald 
Glover of Pussy Island. 
Alaïa dress and Saint 
Laurent by Anthony 
Vaccarello shoes. 


"OF THE PEOPLE THAT | COULD МАМЕ WHO I THINK HAVE A REAL 
SHOT AT COMING OUT OF THE GATE MAKING SOMETHING REALLY 
DISTINCTIVE AND STRONG, SHE'S AT THE TOP OF THAT LIST." 


—STEVEN SODERBERGH 


how the conversation is going to be. Her doing 
this script and directing it, I feel like she's tak- 
ing the risk to heart of like, “Yeah, you can't 
say this is because of something else. Actually, 
this is my idea. This is my perception.” Kravitz 
herself says as much: “There’s just a fear of 
judgment. The truth is, with almost everything 
Ido,ifIcangetit to the point where I truly think 
it’s good, then I can kind of let things drop away 
where I’m not so concerned about what other 
people think.” 

Today, over lunch at The Smile in SoHo, 
Kravitz is wearing jeans, a black T-shirt and a 
baseball cap. She has an impenetrable, angled 
stare, but her coolness isn’t icy. She’s prone to 
the occasional wry laugh. “I really didn’t feel 
beautiful growing up,” she says of her upbring- 
ing between California, Miami and eventually 
New York. “A big part of that was where I grew 
up, who I was around in terms of being the only 
Black girl,” she says. “I wasn’t exotic and cool- 
looking. I was the weirdo with the fuzzy hair. 

“Then, you grow up and you look different 
now. It's weird because it’s not really how I iden- 
tify. I think a lot of people probably will hear 
that and think that's bullshit, but that's just 
how I feel,” she continues. “Even with direct- 
ing, I think to myself, OK, Pm not going to be 
in a movie for a year. I hope we make another 
Batman. It's just the sickness of the mind where 
I genuinely can convince myself that I won't 
work again, that no one will call me and want 
me. That never goes away." 

Kravitz is quick to correct the record and 
speak her mind. When entertainment trades 
recently took a quote about her not being cast 
in The Dark Knight Rises out of context, Kravitz 
clarified it in an Instagram post. In March, two 
days after the Oscars ceremony in which Will 
Smith slapped Chris Rock, Kravitz posted a 
pair of red-carpet photos of her dresses from 
the evening: *Here's a picture of my dress at the 
show where we are apparently assaulting peo- 
ple on stage now,” read the first caption. When 
a commenter asked if she supported Smith 
defending Jada Pinkett Smith after Rock's joke 
about her shaved head (Pinkett Smith has alo- 
pecia), Kravitz responded with a simple *nope." 
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better known as Lenny Kravitz and Lisa Bonet's 
daughter to that generation's parents. Kravitz 
was born into a creative lineage; listening to her 
describe her family is more like hearing about 
an artist collective. “They always remind me, 
“Why are we making art?”” she says of her par- 
ents. “‘You’re making [art] for yourself because 
you feel something that you want to express.' I 
think it's about bringing each other back to that 
place, because you get off course and start think- 
ing about what people are going to think and all 
ofthat. Ithink it’s really about artists reminding 
each other that's not why we're doing it." 

In her early 20s, Kravitz made a series of 
indie films and seemed to reject a traditional 
Hollywood career. She also recorded music as 
singer ofthe Brooklyn band Lolawolf. The music 
was a spunky, flirtatious diversion: songs about 
hangovers, house parties, crushes. “I think it 
feels young and sweet,” she says of Lolawolf's 
songs. *I always felt like I wasn't getting to 
the place I wanted to with that music, mostly 
because of who I was [at the time]." She's since 
started working on a solo album produced by 
Jack Antonoff, but it's on the back burner. “Pm 
scared to make music, but I love it," Kravitz says. 
*Now I've already kind of started it." 

By the 2010s, she was working in Hollywood, 
with small roles in the Divergent movies and 
an X-Men prequel; the Academy Award-win- 
ning Mad Max: Fury Road was a breakout film 
for her. Big Little Lies, the HBO series in which 
she played one of five secretive mothers, placed 
Kravitz in the center of its A-list milieu; later, 
she made an old movie her mother was in into 
a series of her own with High Fidelity, canceled 
after one season by Hulu. The Fantastic Beasts 
franchise, followed by The Batman, made her a 
bigger global star. *I know she feels the pres- 
sure," Glover says of Kravitz's efforts to be seen 
as more than *the daughter of." He compares it 
to working with Malia Obama, a writer on Hive, 
his upcoming Amazon series. *There's always a 
pressure that's like, Tactually have to do some- 
thing that's good, because otherwise people 
will say it's not because of me being creative.” 

Kravitz, he thinks, makes work that antici- 
pates getting dinged. “Т think she just knows 


private island. Danger looms in the debauch- 
ery. To sell the movie to MGM, Kravitz directed 
a sizzle reel with original and found footage to 
capture the tone she wanted: dark, funny, sexy, 
frightening. *I didn't know Zoé before I met her 
for the film," says Tatum, whose company, Free 
Association, is co-producing the project. “When 
we first met the movie was pretty different than 
its form now, but the themes were the same. АП 
theiterationsit has gone through were all pretty 
punk rock, to be honest." 

Kravitz took advice from Steven Soderbergh, 
who directed her in this year's Kimi. She sent 
the script to her friends. “Т thought that the 
script was dangerous, which I liked," says one 
of them, fellow actor-writer-director-musician 
Donald Glover. *It feels really dangerous for a 
woman to make this story about power." 

Kravitz is stepping away from an acting 
career on a perpetual upswing to direct Pussy 
Island. *She's a real thoroughbred and a bona 
fide movie star" says Soderbergh. He uses 
Kimi as an example: *She's in 96 percent of the 
frames that exist in that movie. And to be able 
to pull that off with such poise and ease, that's 
what movie stars do." But directing isn't a curi- 
ous actor's diversion. Does Soderbergh, who is 
also close to Pussy Island's star Tatum, think 
Kravitz can pull it off? 

*Of the people that I could name who I think 
have a real shot at coming out of the gate mak- 
ing something really distinctive and strong, 
she's at the top of that list. Having said that, 
youreally don't know somebody until they show 
up on day one as the director," he says. Kravitz 
describes the transition from being in front of 
the camera to behind it as using a different part 
of her brain. *T'm learning a lot about what it 
takes to make a movie and how many fires are 
constantly being put out before the actors show 
up to set,” she says. “I’m just kind of sitting back 
and learning and trying to not constantly be in 
a state of panic." 


FOR YEARS, Kravitz has bounced between big 
projects, often playing the best friend, loveinter- 
est or sidekick. She's been a household name 
to people of a certain generation, but probably 


POWER PLAY 

“The title is the seed 
ofthe story," Kravitz 
says of Pussy Island. 
“It represents this 
time where it would 
be acceptable for a 
group of men to call 

a place that, and the 
illusion that we're 
out of that time now.” 
Miu Miu dress, bra 
and briefs, Panconesi 
earrings and Saint 
Laurent by Anthony 
Vaccarello boots. 
Opposite: MM6 vest, 
Conner Ives top, Saint 
Laurent by Anthony 
Vaccarello ring, Tiffany 
& Co. necklace (top) 
and Justine Clenquet 
necklace. 
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CHARACTER STUDY 
*When you make things 
with people it's a very 
sacred space, and when 
you're compatible with 
somebody creatively 

it often opens up other 
channels, because you're 
kind of sharing all of 
yourself," Kravitz says. 
*Tm really grateful that 
this movie has brought 
[Channing] into my life 
that way." Conner Ives 
top and skirt, Altuzarra 
shoes, Saint Laurent 

by Anthony Vaccarello 
ring, Chrishabana 
earrings and Justine 
Clenquet necklace. 
Opposite: Saint Laurent 
by Anthony Vaccarello 
dress, skirt, tights and 
bracelets. Hair, Nikki 
Nelms; makeup, 

Nina Park; manicure, Aki 
Hirayama; set design, 
King Owusu; production, 
CLM. For details 

see Sources, page 168. 


It feels fitting, then, that the lead of Pussy 
Island was a role Kravitz wrote for someone 
else. She landed on the British actor Naomi 
Ackie, whom she met while Ackie was in the 
U.S. working on the upcoming Whitney Houston 
biopic. *I wanted to make space for someone 
else. This is a role that I would have loved to 
have played...[but] I genuinely think Naomi is 
worlds better for this part than I am,” she says. 
They bonded one night over tequila. “Zo& has 
this really lovely, warm energy," Ackie says. “I 
immediately felt at ease." 

Something similar happened with Tatum, 
whom Kravitz is now dating. (She and the actor 
Karl Glusman had a brief marriage that ended 
in August 2021.) When asked about her cur- 
rent relationship, she demurs. *Do I want to go 
into that? I guess what ГП say is when you make 
things with people it's a very sacred space, 
and when you're compatible with somebody 
creatively it often opens up other channels, 
because you're kind of sharing all of yourself," 
Kravitz says. “I’m really grateful that this movie 
has brought him into my life that way.” 

Kravitz needed an actor who wouldn't be 
afraid of the script she'd written, a man with a 
good-boy image she could complicate. “I wanted 
to find someone who hadn't played a dark char- 
acter before, because I think that's exciting to 
watch someone who's mostly played boy next 
door, good guy, love interest, all of that,” she 
says. (Tatum was eager for the anti-typecast: 
“The easy answer is it’s always really intriguing 
to have someone bring you something that liter- 
ally no one else has ever thought of you for. And 
really even allowed you to ask yourself why and 
can you play someone so different than what 
you have.") Kravitz was confident he could pull 
it off: “1 felt, even from afar, before I knew him, 
that he was a feminist and that he wasn't afraid 
of exploring that darkness, because he knows 
he’s not that. That's why I was drawn to him and 
wanted to meet with him. AndI was right.” 


N MEXICO, she's reunited with her cast, 
the people she handpicked to play with. 
Now Kravitz is free to get a little loose. 
Over the phone, with birds cawing in the 
background, her voice has an energized 
lilt. Being on location has a summer- 
camp vibe. “Tm wearing a necklace that my 
mom gave me and an earring that Channing 
gave me. I have a T-shirt from my dad. I’ve been 
wearing alot ofthings that remind me of people 
who Поуе, because it's comforting,” she says. 
Four days into filming and a few days away 
from directing her first big group scene, she 
seems to be basking in the challenge. *If you 
zoom out too much and think about the whole 
thing at once, it causes a lot of anxiety,” she 
says, “but if you focus on the present moment, 
it's really fun." e 


She allows that it was a difficult situation. 
“Tm torn about what to say right now, because 
Im supposed to just talk about it; I have very 
complicated feelings around it," she says. “I wish 
Ihad handled that differently. And that's OK." 

If she doesn't like something, she'll say it; if 
it's her own work not meeting her standards of 
quality control, she might not ever put it out. “А 
lot of artists think they're artists but they're 
actually entertainers. She's actually somebody 
who is like, *No, I know when someone's lying 
to me. I know when I actually look good. I know 
when my stuff is actually good, ” Glover says. 
“I think she's honed that. And that's hard to do 
when you're insulated in this legacy bubble, or 
people just think you're a pretty face." 

“If I looked like that, Iwouldn't do any work at 
all,” says Soderbergh. “She’s so arresting to look 
at.... There are people you meet who are strik- 
ing, who you can tell they’re never not thinking 
about that. And that's just not who she is." 


The internet's wrath was immediate and 
fierce. Kravitz later deleted the images. “It's 
a scary time to have an opinion or to say the 
wrong thing or to make controversial art or 
statements or thoughts or anything," she says. 
“It's mostly scary because art is about conversa- 
tion. That should, in my opinion, always be the 
point. The internet is the opposite of conversa- 
tion. The internet is people putting things out 
and not taking anything in." 

Kravitz doesn't seem to be in a rush to win 
back the internet's affection, nor does she seem 
particularly scorched by its reproach. *I was 
reminded that Pm an artist. Being an artist is 
not about everybody loving you or everyone 
thinking you're hot. It's about expressing some- 
thingthat will hopefully spark a conversation or 
inspire people or make them feel seen," she says. 
“I think I’m in a place right now where I don't 
want to express myself through a caption or a 
tweet. I want to express myself through art.” 
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BLESSED 

TRANQUILITY 

Chaise longues outside 

the main entrance of eh 
Donhead House, Natalie у 
Massenet and Erik 

Torstensson’s home 

in Donhead St. Andrew, ғ 4 
southwest of London. Ж 
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DONHEAD ABBEY 


Natalie Massenet and Erik Torstensson spent the past ях years transforming a former 
rectory in the English countryside into the coziest of family-friendly retreats. 


BY JOSHUA LEVINE PHOTOGRAPHY BY MAGNUS MÁRDING 


same year as Net-a-Porter by the Italian busi- 
nessman Federico Marchetti. Massenet thought 
thecompanies might be a bad fit, but Richemont, 
having acquired a controlling interest in Net-a- 
Porter in 2010, could do what it liked. 

Massenet put on a brave public face and 
walked away with a substantial fortune. 
Inwardly however, she was devastated and 
angry. “This wouldn't have happened today,” 
says Massenet, who still tears up when she 
talks about it. “You would not kick a female 
founder out of her very successful business for 
a bunch of guys to take it over and run it. It just 
wouldn't happen." 

It took Massenet a long time to overcome 
a nagging sense of shame. She would cringe 
when she saw Net-a-Porter vans driving around 
London. *Then a couple of years later, I was like, 
Every time I see one of those vans, I'm going to 
say, I made that. I should be proud—althoughI 
do think they should wash the vans." 

Today, she looks back at it all from a quirkier 
angle. “Ithink it would make an amazing musi- 
cal, the guys in suits with their jazz hands,” she 
says. “It's got laughs, it's got tears, it's got show 
tunes." Ha ha, I say. Wait, she's serious. “1 just 
need to find somebody to help me write the lyr- 
ics. Do you want to be involved?" 

Over the course of an afternoon, I come to 
learn that this is how Massenet operates. I 
would not be surprised if, one day, the curtain 


Europe when she was 11 (she lived the first four 
years of her life in Madrid and the next seven 
in Paris). Her American father, Bob Rooney, was 
a bohemian journalist and movie publicist; her 
English mother, Barbara Jones, was a fashion 
model and free spirit who decamped back to 
Paris soon after the move. “That was really 
tough," says Massenet. 

Among Rooney's best friends in L.A. was 
the English comic actor Michael Bentine, who 
was also a dedicated spiritualist. Bentine sup- 
posedly foresaw his own son's death. This was 
familiar territory to young Natalie: *Psychics 
were always walking into the room." 

Massenet called Zeldis right away—*I asked 
for help and it came through!" But there was 
2004 news and bad news. Zeldis said Net-a- 
Porter wouldbe bigger thananything Massenet, 
or anybody else, imagined. And indeed it was. 
Before Net-a-Porter, no one believed that people 
would buy designer clothes over the internet 
without touching them and trying them on. 
Massenet proved them spectacularly wrong, 
and the queen of England made her a dame— 
the female equivalent of a knighthood—for it. 

Zeldis also hinted at the idea that Net-a- 
Porter would end up being bought out from 
under Massenet. That happened too. In 2015, 
theluxury conglomerate Richemont engineered 
the merger of Net-a-Porter and Yoox, an online 
retailer of less expensive clothing founded the 


EN PLEIN AIR 
Massenet and 
Torstensson stroll 
through landscape 
designed by Miranda 
Brooks near the 
Edwardian wing of 
the house. Opposite: 
Inthe Green Room, 
sofas by Vincent Van 
Duysen for Arflex 
flank a bespoke oak 
table sturdy enough 
to dance on. 


ATALIE MASSENET is sitting in 

the den of Donhead House— 

her home in the tiny village 

of Donhead St. Andrew, about 

two hours' drive southwest 

of London—when she tells 
me about a fax she received five days after 
launching Net-a-Porter, the online luxury 
fashion platform. 

This was in June of 2000. The night before, 
she'd exchanged words with her then-husband, 
Arnaud Massenet. “Му husband was like, 
‘Something’s got to give. You're completely 
out of balance. You've just had a baby, you've 
just started a company. You have to pick one,’” 
recalls Massenet, who adds that they were also 
in the midst of renovating their London home. 
“1 was like, I can't pick one. Universe, give me 
а $121!” 

The fax arrived as she was leaving the office, 
so she read it on the way home. “It said, ‘Dear 
Natalie, we met in New York. I got a message to 
pass on to you, which is that you must not stop 
Net-a-Porter! You will find the balance. If you 
would like more information, please call me.’” 
The person who sent the fax was named George 
Zeldis, who apart from having psychic intu- 
itions also designed a line of cashmere sweaters 
that Massenet later sold on Net-a-Porter. 

By then, Massenet was used to this kind 
of thing. She had moved to Los Angeles from 


Massenet suggested that she and Torstensson 
have a child together. *Erik is 13 years younger 
than me, and I thought it was a big sacrifice for 
him to be with somebody he would not be able 
to have a child with," says Massenet. A family 
council was convened, including Isabella and 
Ava, Massenet's daughters from her first mar- 
riage (now ages 22 and 16). The motion passed 
by unanimous acclaim. Jet Everest Torstensson 
was born by a surrogate in 2017 (Massenet tells 
me that George Zeldis foresaw this, too). 

Knowing the two parents, there's more to 
the name Jet Everest than mere whimsy. *My 
full nameis Erik Johan Torstensson—E-J-T. You 
turnit around, it's Jet.I come from branding, so 
Jet Everest Torstensson becomes J-E-T again— 
his initials are his name!” says Torstensson. 

And Everest? *We needed an E. We were 
sitting around in the Hamptons, brainstorming 
and branding names," says Massenet. *Charles 
Matadin (son of the photographers Inez van 
Lamsweerde and Vinoodh Matadin) said, "What 
about Ever?’ Then I go, ‘What about Everest— 
the most ever?’” 

At this point, neither Massenet nor 
Torstensson can separate their business crush 
from their romantic crush. They don't even try. 
*When we're pillow-talking," says Massenet, 
“Ри like, We're investing in this new makeup 
brand. Could you redo the look and feel?’ " 

*With them, life and business are 


Torstensson and his business partner Jens 
Grede started Frame, a successful fashion and 
accessories company, in 2012 as a side project 
totheir marketing agency. Today it has sales of 
$200 million, and Torstensson runs it—over- 
seeing the collections, shooting the campaigns 
and designing the stores and the furniture in 
them. In 2020, he helped launch General Idea 
Group, a brand-building agency with clients 
that include Prada, Louis Vuitton and Moncler. 

Massenet joined founder José Neves as 
co-chair of the shopping platform Farfetch in 
2017 (she stepped down three years later), the 
same year she and Nick Brown started running 
Imaginary Ventures, which has funded startup 
brands that blend fashion and technology (it 
helped bankroll the $3.2 billion shapewear 
brand Skims). Massenet and Brown just closed 
their third fund, giving Imaginary Ventures 
nearly $1 billion under management. Among 
their current big bets are something called 
Cann, a line of THC-laced sparkling water, and 
Eon, which essentially aims to use NFTs as a 
digital ID for any object on the planet. “Physical 
products have to be decoupled from the gravity, 
the location of where they were, and tethered 
to a digital ID," says Massenet. (Don't worry. 
Hardly anybody else gets it, either. *You still 
go into meetings, and people are like, ‘What!?’” 
she admits.) 

In the midst of all this nonstop bustle, 


does go up on Yoox Net-a-Porter, The Musical. 
Massenet sees a fully formed image of a thing 
in her mind—a product, a company, a house, a 
child—and after honing it down to its finest- 
grained detail, sets about making it happen. 
If her way of imagining things full-blown 
sometimes leaves her at the mercy of unfore- 
seen obstacles, it is outweighed by a cheerful 
dauntlessness that is almost impossible to dis- 
courage. She's 57, and her looks and manner 
bring to mind Sandra Bullock at her pluckiest. 

Erik Torstensson, Massenet's current part- 
ner, works in a similar way, which is what made 
sparks fly whenthey first met. Torstensson, now 
43, grew up on a farm in Sweden, but he made 
his career in London at the buzzy crossroads 
where graphic design, fashion, advertising and 
branding meet. In 2010, he pitched Massenet on 
his concept for Mr Porter, an extension of Net- 
a-Porter aimed at men. She recalls it vividly: 
*The i's dotted, the t's crossed, the dream, the 
machine, and Iwas like, Wow, this is perfection! 
Ican see it! It needs to happen!" It did. 

He recalls it vividly too: “Long before we 
got together romantically, I had this enormous 
business crush on this person." Within the next 
year and a half, Massenet and her husband 
Arnaud divorced and she and Torstensson were 
a couple. In the years since, they've been insep- 
arable collaborators in a dizzying range of 
projects—his or hers, it doesn't seem to matter. 


SOAK IT UP 

In a guest bathroom, a 
lamp by Rose Uniacke 
hangs above the tub and 
a 1970s Onde armchair 
by Étienne Fermigier. 
Opposite: А painting 
by Francis Bacon sits 
onthe mantel above 

a matching 1930s sofa 
and armchair by Márta 
Blomstedt in the main 
bedroom of Massenet 
and Torstensson's three- 
room suite. 


CREATURE COMFORT 
Clockwise from above: A vintage sofa by Rose 
Uniacke re-covered in mohair velvet provides a 
reading nook in Ше walkway between the butler's 
pantry and the boot room; a *half moon? swim- 
ming pool designed by Miranda Brooks; a totem 
sculpture by Marion Verboom next to bespoke 
window seating in the Green Room; in the couple's 
main bathroom, a vintage Uniacke mirror atop an 
antique mahogany desk by Josef Frank, used as a 
vanity, and a Wiggle stool (front) by Frank Gehry. 
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MIX AND MATCH 

Clockwise from above: Firewood lines a portico lead- 
ingto a garden designed by Miranda Brooks; in the 
guest cottage, a chandelier designed by J.T. Kalmar 
inthe 1930s hangs above the dining table; a view into 
the chef's kitchen, with a table by Axel Einar Hjorth 
and pine chairs by Rainer Daumiller; in the Yellow 
Room, sofas and cube chairs designed in 1971 by 
Charles Pfister for Knoll surround a stone coffee table 
by Axel Vervoordt. The framed lithograph is by Pablo 
Picasso; the work on the rear wallis by Imi Knoebel. 


YELLOW ROOM ARTWORK: FROM LEFT, PABLO PICASSO LITHOGRAPH 6 2022 ESTATE OF PABLO 
PICASSO/ARTISTS RIGHTS SOCIETY (ARS), NEW YORK; IMI KNOEBEL 6 2022 ARTISTS RIGHTS SOCIETY 


(ARS), NEW YORK/VG BILD-KUNST, BONN 


DREAM WEAVER 
Inthe Yellow Room, 

a daybed by Charlotte 
Perriand next to a 
polyhedral dry bar 

by Ico Parisi is a 
favorite napping spot. 
Opposite, from left: A 
1950s Italian mirror 
next to a table by Alvar 
Aalto for Finmar in 

the main dressing 
room; a cabinet by Erik 
Chambert in a corner 
of the dining room. 


approached Massenet at a cocktail party after 
she’d bought it. “He said to us, ‘You’re never 
going to make it work. It’s impossible to fix this 
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house,” recalls Massenet. “I was like, Oh, no, 
no, no. Watch us. We know exactly what to do 
with this house.” 

That must have sounded like false bravado, 
and it kind of was. “We had to take the house 
apart completely and put it back together 
again,” says Philip Joseph, the interior designer 
they enlisted. “The house was so ill-conceived, 
we were always saying, ‘Why on earth did they 
do that?' It was a huge challenge." 

It took a long time, but Joseph found 
answers. A grand staircase in what became 
the entry hall was extended upward to the top 
floor. Rooms in different wings were linked by 
an enfilade that allowed the Georgian house 
and the Edwardian extension to communicate 
for the first time. To get around restrictions on 
renovating historic homes, Massenet consulted 
architecturalexperts to help makethe casethat 
the proposed changes somehow conformed to 
what the house was intended to be all along— 
as quixotic an exercise as divining the original 
intent of the U.S. Constitution's framers. 

“То move a staircase in a Grade II house is 
unheard of," says Joseph, who sometimes won- 
dered why they were knocking themselves out 
in the first place. “She could have just bought a 
house that had everything in place already." 


was going to take," Massenet recalls. *We just 
liked the idea of the house. We were really 
inspired by the images of the Rolling Stones 
in exile in the South of France, and how you 
can pile all these people into a house and have 
music playing all the time, and parties. Minus 
the drugs." 

The sunny days of summer ended, and 
the rains came. Donhead House lies in a hol- 
low surrounded by low rolling hills. But those 
sheep-grazed hills, so lovely to look at, also fun- 
neled rainwater directly under the house. 

*One of the first things we had to do when 
we rebuilt this place was to tank it—dig under 
the house and build a perimeter to keep it dry," 
Massenet says. *We thought we were going to 
come in and do a little painting, and it turned 
into quite an extravaganza to save the house." 

There were aesthetic headaches, too. 
Donhead House has a split architectural per- 
sonality. The main part of the house, built in the 
18* century, served as а rectory for the adjacent 
church of St. Andrew. It is basically a big box in 
the symmetrical manner of Georgian architec- 
ture. Atthe tail end ofthe 19th century, another 
architect affixed an awkward extension to the 
side of it. His style was Edwardian, and the 
Edwardians hated symmetry. 

The resulting house was neither fish nor 
fowl. Jasper Conran, the designer and son of 
Sir Terence Conran, once walked through it. He 


interconnected organically. He's incredibly 
creative, and she's just a force of nature," says 
Andrew Rosen, who founded the fashion brand 
Theory while also nurturing a long list of fash- 
ion startups behind the scenes. Rosen was an 
early investor in Frame and has invested in 
each of Imaginary Ventures' funds. 

He also knows what it feels like to lose a 
throne, having been unseated as CEO of Puritan 
Fashions Corporation after his family sold the 
company in the 1980s. In retrospect, Rosen 
says, he and Massenet attracted more notoriety 
for the jobs they lost, but each gets a lot more 
done away from the limelight. “She evolved into 
someone who could do multiple things now that 
she's not just focused on running a business," 
he says. 


NE OF THOSE things has been 

renovating Donhead House. 

Massenet and Torstensson say 

phase one of its makeover, now 

almost complete, has taken 

six years. “The house is a good 

example of their collaboration,” says Rosen, 

*although it's not really a house the way most 
people mean when they use the word house." 

Massenet and Torstensson bought the 

sprawling stone mansion on a sunny summer's 

day in 2014. *We never really walked into the 

house and thought about how much work it 
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Ski engine—Jet, like our son's name," says 
Torstensson. He actually managed to acquire 
this unlikely contraption at auction in Monaco. 
The tiny thing is moored to the dock now. ^We 
are very crazy, right?" 

In a few days, Massenet and Torstensson 
are due to fly back to New York, where they 
moved from London in 2021 (Donhead House is 
for family holidays and long weekends). They 
had spent two years redoing a townhouse on 
East 74th Street and were set to move in a year 
ago when an unusually hot day triggered the 
sprinklers, the alarm system failed, and water 
inundated the empty house for 36 hours before 
anyone discoveredit. Wrecked the whole house, 
topto bottom. 

Really bad, right? Yes and no. It turned out 
that while they were living in a temporary 
rental apartment and renovating again from 
scratch, the townhouse next to Ше waterlogged 
property came on the market, and for a very 
good price. 

“We were like, hang on!” says Massenet. 
“What if we start this new dream where we now 
have a really big house, and the dream is how to 
connect them?” They had closed on the second 
house the day before. 

Just another of life’s lemons to turn into 
lemonade? 

“With a splash of vodka,” says Torstensson. 

“That’s us,” says Massenet. e 


were like, ‘If we ever do a house, we’d love you 
to work on it.” 

Not surprisingly, Donhead House has a very 
Ett Hem-ish feel about it (Ett Hem means “a 
home” in Swedish). And much like Ett Hem, the 
coziness of Donhead House makes it easy to 
overlook the mastery of its craftsmanship. You 
can see it in the spindles of the new staircase, 
for instance, and in the burled wood armoires 
Joseph designed for it. 

There's a teeny bathroom in the cottage next 
to the house where an overflowing soaking tub 
for two looks out a small window onto a kind 
of living floral tableau composed by Miranda 
Brooks, the landscaper for all of Donhead’s 
grounds. If you come to Donhead House with 
someone you love, this, not the great salon, is 
where you want to be. “It’s dreamy, isn’t it?” 
sighs Massenet, who has obviously soaked here 
à deux. 

A short walk from the house is a small pond 
that came with an additional 70 acres of land 
that Massenet and Torstensson bought soon 
after purchasing Donhead House. They're plan- 
ning a picnic spot for the other side of it. Right 
now, it's just a movie in their heads, but it's a 
fully realized movie. 

*You can very easily get there by walking 
around the pond, but we have an idea that the 
only way you can get there is by crossing the 
pond, like in a little Riva-type boat with a Jet 


FLOWER POWER 
Concrete lounge chairs 
by Willy Gulil amid a 
garden of Centranthus 
ruber Albus, erigeron 
and Jacqueline du 

Pré roses, planted by 
Miranda Brooks. 
Opposite: А collection 
of Barbour jackets line 
the wall of the best 
room/flower room; 
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The house that emerged owes as much to 
Massenet’s “tenacity and vision,” says Joseph, 
as it does to his skill. Everywhere you look, a 
mood-board moment is waiting to spring to 
life. “When we started this project, I made a 
book called Donhead One with all the inspira- 
tion pictures. That was our brief to Philip,” says 
Torstensson. “All we really do is talk about how 
we want to live.” 

The massive coffee table between us is COV- 
ered with sculptures and art books. Massenet 
and Torstensson pictured the kind of wild 
party the Stones might have thrown in the 
South of France, where frenzied revelers end 
up leaping onto a table to dance. Except it’s safe 
to say the Stones never considered the impact 
this would have on the furniture; Massenet and 
Torstensson did. “The table was built to be a 
dance floor," says Torstensson in a matter-of- 
fact, doesn't-everybody way. *You can dance 20 
people on this, and we have, many times." 

Before going out on his own, Joseph had 
worked under the English interior designer 
Ilse Crawford, the last four years as design 
director of her firm. Ett Hem, a small jewel 
of a hotel in Stockholm, is one of Crawford's 
triumphs. Torstensson and his partner Jens 
Grede would rent out the whole place every 
year around Christmastime for a family holi- 
day. Knowing that he'd worked at the same 
firm that did Ett Hem, Massenet says, “we 


Mother Nature 


Photographer Ethan James Green returns to his native Michigan, where his mother 
and aunt showcase the soft strength of streamlined knitwear and dresses. 


PHOTOGRAPHY BY ETHAN JAMES GREEN STYLING BY TONNE GOODMAN 


SHADOW PLAY A sweaterdress riffs off a delicate underlayer, as modeled by Green's mother, Melinda Green. Prada dress and slip. 


DUNE DREAMS 
Long lines give power to sleek styles. Michael Kors Collection coat and dress. Opposite: Green's aunt, Brendolyn Van Zomeren (left) in an 
Altuzarra dress and Khaite boots, and his mother in an Emporio Armani jacket and Giorgio Armani top and pants. 
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NATURAL CHOICES 
Throw on a practically elegant jacket ог а backless dress for an easy way to look put together. Louis Vuitton coat, 
pants and scarf. Opposite: Loewe dress and Manolo Blahnik boots. 
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STAND TALL 


Ditch all-black for a long pour of pale. Saint Laurent by Anthony Vaccarello dress and coat and Khaite boots. 
Opposite: Max Mara sweater and pants and Khaite boots. 


cozy take on a skirt suit or dresses worn with long sleeves can work anywhere. Loro Piana sweater and skir 
Opposite, from left: Chanel dress, Frame sweater and Khaite boots; Chloé dress and Manolo Blahnik boots 
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PATH FINDER 
Explore the road less traveled in a warm ensemble. Dior coat, vest, shirt and pants and Loro Piana turtleneck. 
Opposite: Hermés dress and Manolo Blahnik boots. 


ON THE LINE 
Dress with sweeping authority. Chloé dress and Manolo Blahnik boots. Opposite, from left: Valentino dress and Khaite boots; 
Balenciaga dress and gloves. Talent, Melinda Green and Brendolyn Van Zomeren; hair, Lucas Wilson; makeup, Jen Myles; set design, 
Mares Goldberg; production, Second Name. For more details see Sources, page 168. 
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SILVER 
LININGS 


Metallic shoes high- 
step into fall with a festive, 
futuristic makeover. 


PHOTOGRAPHY BY ADRIEN DUBOST 
FASHION EDITOR LIZZY WHOLLEY 


THE SHINING 
Celebratory soirees 
call for statement 
slingbacks. Jil Sander 
shoe. Opposite: Michael 
Kors Collection shoes. 


BIG DEAL 

Bring on the drama 
with oversize bows and 
ornate heels. Loewe 
shoe. Opposite: Paco 
Rabanne shoe. 


Staci-Lee Hindley; | 
production, СТМ. 

For details see 

Sources, page 168. 
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ВАВЕ MINIMUM 

“I don’t have the time 
or the desire to be 
that person who has 
700,000 productsin 
my bathroom,” says 
Stella McCartney, who 
is launching a three- 
product skin-care line 
this month, called Stella 
by Stella McCartney. 


Stella McCartneys 
Face Values 


This month, Stella McCartney debuts a new luxury skin-care 


line made of 99 percent natural ingredients. In today's hypersaturated 


clean beauty market, will she be able to break through? 


BY LANE FLORSHEIM 
PHOTOGRAPHY BY GABBY LAURENT 


ROWING UP, Stella McCartney remembers swimming in the loch at her family's High 
Park Farm in Scotland, its temperature so cold she felt as if she couldn't breathe. 
When she was under the water, the minerals in it seemed to glisten, bathed in rays of 
sunlight. When she emerged, her whole body tingled and her face would feel tight. 
McCartney, now 50 and the creative director and founder of her namesake fash- 
ion brand, says her time on the farm was the inspiration that came to mind when 
she decided to branch into skin care. She was outside constantly, along with her three siblings and 
their parents, Paul and Linda McCartney. “It's probably the cleanest I've ever felt," she says, and 
the experience instilled in her a lofty goal: “It was like, God, if we can capture nature, that surely 
has got to bethe best skin careinthe world." 

Her new skin-care collection, called Stella by Stella McCartney, debuts on the brand's web- 
site this month and consists of a cleanser, a serum and a cream moisturizer ($60, $140 and $105). 
Plastic packets made from renewable sources can screw directly into pumps or be removed from 
their frosted-glass housing for lighter travel. Buying only the refills saves customers between $15 
and $30, depending on the product, and the first refill lowers the product's environmental impact 
by a third, the second by half, brand materials state. The products have scent notes of clove leaf 
and pine resin, which were created in collaboration with perfumer Francis Kurkdjian. 

It's not McCartney's first foray into skin care. Alongtime advocate of eco-friendly practices, she 
launched an organic range in 2007, when her brand was with what is now called Kering. Called Care 
by Stella McCartney, it was a collaboration with YSL Beauté, subsequently purchased by L’Oreal. 
(McCartney and L'Oréal decided not to renew their licensing agreement in 2013.) McCartney says 
that organic beauty as a category wasn't as desirable to luxury shoppers then. “It was like it had 
landed from outer space, and nobody could understand it," she says now. 
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label in partnership with Kering. Over the years, 
she's expanded into a number of categories: per- 
fume (2003), children's clothing (2009), lingerie 
(201D, swimwear and menswear (both in 2016). 
Since 2004, she's designed Adidas by Stella 
McCartney, a line of feminine athleticwear with 
the sportswear company. For her fashion collec- 
tions, McCartney often collaborates with artists 
including Ed Ruscha and Frank Stella. 

Asked how she balances all the facets of 
her business, McCartney says, *That is the 
million-dollar question. We have a good run on 
structure, and then it goes to s—.” 

Her intuitive approach to her brand isin part 
inspired by her late mother, Linda, a pioneer in 
natural beauty: “We’d take roses from our farm 
and she’d get them made into essential oils,” 
says McCartney. “She was instinctive, she had 
no training in that. Basically she was closer to 
being an animal than to being a human." 

As for her father, McCartney gave the 
skin-care products to him for his recent 80th 
birthday. “So he’s going to be a convert,” she 
says. “I found huge inspiration watching my 
dad playing Glastonbury [music festival, in 
June]. When I grow up, I want to be like him." e 
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20, ‘Bye, then, it was nice knowing you! Now so- 
and-so can take over.’” 

McCartney is working with LVMH’s sus- 
tainability team on their sourcing. She says 
she’s sometimes the “naughty kid” in the room, 
describing the time recently when she ran into 
some of the Fendi team at the LVMH Prize for 
Young Fashion Designers competition. She 
says of their stance on fur: “‘We’re going to 
use recycled.’ No, just stop using f—ing fur.” 
(She says her adviser position at LVMH doesn’t 
entail reviewing other brands’ practices.) 

“Stella’s biggest and enduring success is her 
contribution to the LVMH executive commit- 
tee in keeping us attuned to new opportunities 
in sustainability,” says Antoine Arnault, head 
of image and environment at LVMH. “She is 
straightforward, which is a very good trait, 
since we all need to decide and act quickly on 
our sustainable and environmental projects.” 

McCartney’s first major job was designer at 
Chloé, where she was hired in 1997. She gradu- 
ated from Central Saint Martins in London in 
1995, and her graduation show featured friends 
like Kate Moss and Naomi Campbell on the run- 
way. In 2001, McCartney left to start her own 


just saw nature, on heat, all around me.” 

The naivete of coming at the new category as 
a consumer rather than an expert was a boon, 
she says, because she wasn’t as aware of the 
category’s usual constraints. “Stella came up 
with the simple questions that you forget to ask 
when you’ve been in the industry for too long,” 
says Stéphane Delva, the general manager of 
Stella McCartney Beauty. “So, for instance, 
‘What does my skin really need?’” 


McCARTNEY SAYS the skin-care industry has 
gotten too comfortable with itself. “They’re all 
relying on [the] same sourcing, the same manu- 
facturing, packaging—it’s all coming from the 
same place,” she says of established brands. 

She and the LVMH team banned close to 
2,000 ingredients for her products, a number 
that exceeds EU regulations and includes com- 
monly used materials like silicones, which 
aren’t biodegradable, because of the pollution 
they cause. The ingredients are over 99 percent 
natural and include things like organic rock 
samphire, biotechnological lingonberry extract, 
wild harvested dulse algae extract and organic 
birch sap. (They say that the fewer than 1 per- 
cent remaining ingredients are synthetics that 
act as preservatives.) The R&D team at LVMH 
even sourced mineral water similar to what 
McCartney swam in as a child, which is in both 
the serum and the cream. 

She says the investment by LVMH, which 
launched a new beauty maison for McCartney’s 
line, “sends out a really, really loud signal from 
Mr. [Bernard] Arnault and from the entire 
group about how they see the future. I’m the 
guinea pig.” 

When her brand joined LVMH, it was 
announced that McCartney would take on a 
special adviser role to help steer the group on 
sustainability matters. At times, McCartney 
has referred to Stella McCartney the brand as 
a project: an incubator for finding the most eco- 
friendly practices and fabrics, with the hope 
that others in the fashion industry will emulate 
them. Those materials currently include recy- 
cled cashmere; Econyl, a type of recycled nylon; 
and grape leather for bags and sneakers in her 
most recent resort collection. Fur and leather 
have never been part of her designs. 

“T wouldn't make anything if I felt like it was 
all being made in the way that Pm making it,” 
she says. “I would gladly retreat from the room, 


GRASS ROOTS 

“Tt was like it had landed from outer space,” says 
McCartney (opposite) about her 2007 organic 
beauty launch. Last year, the global market value for 
natural and organic beauty and personal care was 
$29.9 billion. Her new line (above) offers a cleanser, a 
serum and a moisturizer ranging from $60 to $140. 
All clothing and accessories by Stella McCartney; 
hair, Eamonn Hughes; makeup, Kirstin Piggott. 


“I WOULDN'T MAKE ANYTHING IF | FELT LIKE IT 
WAS ALL BEING MADE IN THE WAY THAT ГМ MAKING 
IT. I WOULD GLADLY RETREAT FROM THE ROOM.” 


—STELLA McCARTNEY 


entire existence"). Still, she knows that offer- 
ing only three means customers will continue 
to mix other things into their routine. 

The three products took two years of 
research and development, and the serum and 
moisturizer took more than 100 formulations 
to perfect. Doing product development during 
lockdown meant enlisting an unconventional 
focus group for testing: McCartney's kids— 
Miller, 17, Bailey, 15, Beckett, 14, and Reiley, 11. 
“My youngest one said, ‘Oh, Mom, I love the 
smell; it's really addictive, ” she says, miming 
the celebratory cheer she did in response. 

“I found myself very luckily on my organic 
farm in the [Worcestershire] countryside," 
says McCartney, who is based between there 
and London. “ПЕ was] spring, so I got to see the 
swifts and the swallows and life being born. I 


and marketed as clean beauty. Says McCartney 
of her competition, *I was worried at the begin- 
ning, [development] is going to take two or 
three years and by the time we come out, this is 
going to be irrelevant." 

McCartney's new skin-care line was created 
in partnership with LVMH, the luxury group 
controlled by the Arnault family group, which 
bought a minority stake in her label in 2019 fol- 
lowing her split from former co-owner Kering. 
McCartney says she uses her three new prod- 
ucts, which are unisex, twice a day. “I don’t have 
thetime orthe desire to be that person who has 
700,000 products in my bathroom," she says. *I 
want to have the purest, the simplest, the most 
core things." She abhors greasy cleansers (“ту 
eyes always weep”), foamy ones (“too dry”), and 
makeup removers (“I want to skip that from my 


According to Statista research, the global 
market value for natural and organic beauty 
and personal care was $29.9 billion in 2021. 
Products that are marketed as clean, natural, 
organic or vegan have saturated the market, to 
the point where parsing the many buzzwords 
can be difficult. Sephora (owned by LVMH) has 
a clean-beauty section on its website featuring 
luxury brands like Tata Harper and Dr. Barbara 
Sturm (with products that can cost upward 
of $300), and more accessible ones such as 
Glow Recipe and Rihanna's Fenty Skin (most 
priced $45 and below). Celebrities have started 
natural skin-care and beauty brands, includ- 
ing Miranda Kerr (Kora Organics), Jessica 
Alba (Honest Beauty) and McCartney's friend 
Gwyneth Paltrow (the Goop empire). 

In recent months, two stars with massive 
followings entered the skin-care game: Kim 
Kardashian launched Skkn by Kim, and super- 
model Hailey Bieber debuted Rhode. The former 
is a collection of nine skin-care products ($37- 
$95), all available as refills. Like McCartney's 
line, Bieber's launched with just a handful of 
products ($16-$29), which rapidly sold out after 
debuting in June. Both are direct-to-consumer 
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Lack of Color hat, $129, 
LackOfColor.com, 
Gucci rings, $490 each, 
Gucci.com 


PAGE 123 

Saint Laurent by Anthony 
Vaccarello jacket, $3,390, 
pants, $1,290, left-hand 
rings, $495 each, 
right-hand rings, $550 
each, bracelets (from 

left), $1,090 and $2,190, 
YSL.com 


A NEW SIDE OF ZOÉ 
KRAVITZ 

PAGE 125 

MM6 vest, $1,170, 
MaisonMargiela.com, 
Tiffany & Co. necklace, 
$1,950, Tiffany.com, 
Justine Clenquet necklace, 
$160, JustineClenquet.com 


PAGE 126 

Alaïa dress, price upon 
request, Maison-Alaia 
„сот, Saint Laurent by 
Anthony Vaccarello shoes, 
$995, YSL.com 


PAGE 128 

Miu Miu dress, price upon 
request, bra, $650, and 
briefs, $395, MiuMiu.com, 
Panconesi earrings, $466, 
MarcoPanconesi.com, 
Saint Laurent by Anthony 
Vaccarello boots, $1,990, 
YSL.com 


PAGE 129 

MM6 vest, $1,170, 
MaisonMargiela.com, 
Conner Ives top, price 
upon request, Connerlves 
.com, Saint Laurent by 
Anthony Vaccarello ring, 
$495, YSL.com, Tiffany 
& Co. necklace, $1,950, 
Tiffany.com, Justine 
Clenquet necklace, $160, 
JustineClenquet.com 
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Saint Laurent by Anthony 
Vaccarello dress, $2,490, 
skirt, $1,990, tights, $210, 
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PAGE 121 

Dolce & Gabbana coat, 
$7,095, DoleeGabbana 
„сот, Brunello Cucinelli 
sweater, $1,395, 
BrunelloCucinelli.com, 
Jennifer Ouellette hat, 
$350, JenniferOuellette 
.com, Nodaleto boots, 
$1,100, Nodaleto.com 


PAGE 118 

Louis Vuitton jacket, 
price upon request, 
LouisVuitton.com, 
Calzedonia swimsuit, $60, 
and socks, $9, Calzedonia 
.com, Air Jordan sneakers, 
$190, Jordan.com 


PAGE 119 

Gucci top, $1,100, jacket, 
$3,600, and pants, $1,750, 
Gueci.com, Saranac 
gloves, price upon 
request, similar styles at 
SaranacGlove.com 


PAGE 120 

Fendi dress, $3,190, and 
bra, price upon request, 
Fendi.com, Tiffany & Co. 
necklace, $2,100, Tiffany 
.com 


PAGE 121 

Bottega Veneta coat, 
earrings, gloves and shoes, 
prices upon request, 
BottegaVeneta.com, 
Hermés hat, $820, and 
scarf, $480, Hermes.com 


PAGE 122 

Polo Ralph Lauren x 
MLB Collection jacket, 
$898, and Ralph Lauren 
Collection shirt, $750, 
and bow tie, $190, 
RalphLauren.com, 
Re/Done jeans, $295, 
ShopReDone.com, 


GOOD SPORT 

PAGE 109 

Celine by Hedi Slimane 
hoodie, $890, jacket, 
$1,450, jeans, $990, and 
hat, $570, Celine.com 


VIBE SHIFT 

PAGE 111 

Dior jacket and pants, 
prices upon request, select 
Dior boutiques, Tiffany 

& Co. necklace, $2,100, 
Tiffany.com, Air Jordan 
sneakers, $190, Jordan 
.com 


PAGE 112 

Chanel jacket, $8,400, 
skirt, $2,000, necklaces, 
prices upon request, 
earrings, $1,175, belt, 
92,750, bags (from left), 
$4,800 and $5,300, select 
Chanel boutiques 


PAGE 113 
Isabel Marant bodysuit, 
$830, IsabelMarant.com 


PAGE 114 

Michael Kors Collection 
dress, $7,990, 
MichaelKors.com 


PAGE 115 

Givenchy top, $1,800, 
skirt, $1,055, and ear 

cuff, $390, Givenchy 

.com, Re/Done jeans, 
$295, ShopReDone.com, 
Tiffany & Co. cuffs, $1,650 
each, Tiffany.com, Asics 
sneakers, $140, Asics.com 
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Miu Miu sweater, $1,850, 
skirt, $1,290, belt, $550, 
and shoes, $775, MiuMiu 
.com 


$10,400, pants $1,450, 
and earrings, $590, 
AlexanderMcQueen 
.com, Polo Ralph Lauren 
top, $95, RalphLauren 
.com, Louis Vuitton 
shoes, price upon request, 
LouisVuitton.com 


PAGE 96 

Dolce & Gabbana 
sweater, $2,795, select 
Dolce & Gabbana 
boutiques, Sunspel 
T-shirt, $95, Sunspel 
.com, Palace jeans, $158, 
PalaceSkateboards.com, 
Miu Miu belt, $550, 
MiuMiu.com, Hermés 
necklace, $5,250, Hermes 
.com, Louis Vuitton shoes, 
$1,310, LouisVuitton.com 


PAGE 97 

Balenciaga top, $1,590, 
pants, $1,150, earrings, 
$550, and belt, $350, 
Balenciaga.com, Hermès 
bracelet, $2,325, Hermes 
.com, Palace jeans, $158, 
PalaceSkateboards.com 


PAGE 98 

Louis Vuitton top, price 
upon request, and shoes, 
$1,310, LouisVuitton 
.com, Palace jeans, $158, 
PalaceSkateboards 
.com, Hermès necklace, 
$6,050, Hermes.com, 
Saint Laurent by Anthony 
Vaccarello bracelets, 
prices upon request, YSL 
.com 


PAGE 100 

Emporio Armani dress, 
$825, Armani.com, Nili 
Lotan tank top, $125, 
NiliLotan.com, Hermès 
necklace, $6,050, Hermes 
.com, Balenciaga ring, 
$775, Balenciaga.com, 
Недоше socks, $21, 
Hedoine.com, Louis 
Vuitton shoes, $1,310, 
LouisVuitton.com 
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Prada coat, $4,600, and 
necklace, price upon 
request, Prada.com, 
Hermés earrings, $1,075, 
Hermes.com, Sportmax 
gloves, $295, Max Mara, 
813 Madison Avenue, 
New York 


price upon request, select 
Chanel boutiques; Polo 
Ralph Lauren bag, $598, 
RalphLauren.com; Akris 
skirt, $1,990, Akris.com; 
Burberry jacket, $2,290, 
Burberry.com; The Row 
shoes, $890, TheRow.com 


PAGE 82 

Loewe tank top, $335, 
Loewe.com; Celine by 
Hedi Slimane tank top, 
$340, Celine.com; Bottega 
Veneta tank top, necklace 
and earrings, prices upon 
request, BottegaVeneta 
.com; Gucci tank top, 
$590, and pants, $1,690, 
Gueci.com, Anderson's 
belt, $175, Anderson 

it, Prounis necklace, 
$1,780, ProunisJewelry 
.com; Chloé tank top, 
$895, Chloe.com, The 
Row pants, $1,990, 
TheRow.com, Jennifer 
Alfano necklace, $11,500, 
JenniferAlfano.com; 
Pradatank top, $995, 
Prada.com, Khaite 
pants, $880, Khaite.com, 
Marrow Fine necklace, 
$300, MarrowFine.com 


PAGE 84 

Dolce & Gabbana, $725, 
DolceGabbana.com; 
Khaite, $920, Khaite.com; 
Saint Laurent by Anthony 
Vaccarello, $1,300, YSL 
.com; The Row, $850, 
TheRow.com; Loewe, 
$1,200, Loewe.com 
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Harry Winston High 
Jewelry necklace, 
price upon request, 
HarryWinston.com 


WILDEST DREAMS 
PAGE 91 

Bottega Veneta cape 

and shoes, prices upon 
request, BottegaVeneta 
„сот, Недоте tights, $39, 
Hedoine.com 


PAGE 92 

Saint Laurent by Anthony 
Vaccarello dress, $4,190, 
and bracelets, prices 
upon request, YSL.com, 
Hermès necklace, $6,050, 
Hermes.com 


PAGE 94 
Alexander McQueen top, 


SOURCES 


ON THE COVER 

Etro top, $470, and 
skirt, $2,420, Etro 

.com, belt by B-Low The 
Belt, $172, ShopBop 
.com, Saint Laurent 

by Anthony Vaccarello 
shoes, 91,300, YSL 
.com, Sophie Buhai ring, 
$550, SophieBuhai.com, 
Chrishabana ring, $208, 
ChrisHabanaJewelry 
.com, Alighieri ring, $365, 
Alighieri.com 


TABLE OF CONTENTS 
PAGE 48 

Jimmy Choo shoes, $675, 
JimmyChoo.com 


PAGE 50 

Chloé dress, $6,895, Chloe 
.com, AYRtank top, 

$68, AYR.com, Hermés 
necklace, $6,050, Hermes 
.com, Balenciaga earrings, 
$550, Balenciaga.com 


THE WSJ. FIVE 
PAGE 63 

Louis Vuitton boots, 
$2,490, and dress, 
price upon request, 
LouisVuitton.com 


PAGE 64 

Bottega Veneta earrings 
and dress, prices upon 
request, BottegaVeneta 
.com 


PAGE 66 

Hermés bag, $12,900, top, 
$2,975, and skirt, $5,350, 
Hermes.com 


PAGE 70 

Celine by Hedi Slimane 
sunglasses, $400, jacket, 
$6,400, top, $990, and 
pants, $1,100, Celine.com 


PAGE 72 

Cartier watch, $12,800, 
select Cartier boutiques 
nationwide beginning 
September 2022, 
800-CARTIER 


WHAT'S NEWS 

PAGE 78 

Pinto x Pilati armchair, 
$45,500, PintoParis.com 


PAGE 80 

Saint Laurent by Anthony 
Vaccarello dress, $6,690, 
YSL.com; Chanel watch, 
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CAMPBELL ADDY, STYLING BY GABRIELLA KAREFA-JOHNSON 


Vaccarello dress, $4,590, 
and coat, $5,390, YSL 
.com, Khaite boots, 
$1,480, Khaite.com 


PAGE 152 

Loro Piana sweater, 
$1,975, and skirt, $2,700, 
LoroPiana.com 


PAGE 153 

Chanel dress, $8,400, 
select Chanel boutiques, 
Frame sweater, $338, 
Frame-Store.com, Khaite 
boots, $1,480, Khaite 
„сот; Chloé dress, $2,395, 
Chloe.com, Manolo 
Blahnik boots, $1,295, 
ManoloBlahnik.com 
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Hermés dress, $5,950, 
Hermes.com, Manolo 

Blahnik boots, $1,295, 
ManoloBlahnik.com 
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Dior coat, vest, shirt and 
pants, prices upon request, 
select Dior boutiques, 
Loro Piana turtleneck, 
$1,575, LoroPiana.com 


PAGE 156 

Chloé dress, $2,495, 
Chloe.com, and Manolo 
Blahnik boots, $1,295, 
ManoloBlahnik.com 


PAGE 157 

Valentino dress, $5,500, 
similar styles available 
at select Valentino 
boutiques, Khaite 
boots, $1,480, Khaite 
„сот; Balenciaga dress, 
$3,190, and gloves, $325, 
Balenciaga.com 


SILVER LININGS 

PAGE 158 

Michael Kors Collection 
shoes, $590, MichaelKors 
.com 


PAGE 159 
Jil Sander shoes, $950, 
BergdorfGoodman.com 
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Paco Rabanne shoes, 
price upon request, 
similar styles available at 
PacoRabanne.com 


PAGE 161 
Loewe shoes, $3,100, 
Loewe.com 


PAGE 162 
Isabel Marant boots, 
$1,990, IsabelMarant.com 


PAGE 163 
Khaite shoes, $840, 
Khaite.com 
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Louis Vuitton coat 

and pants, prices upon 
request, and scarf, $370, 
LouisVuitton.com 
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Max Mara sweater, 
$1,190, and pants, $995, 
MaxMara.com, Khaite 
boots, $1,480, Khaite.com 


PAGE 151 
Saint Laurent by Anthony 


Emporio Armani jacket, 
price upon request, 
Armani.com, Giorgio 
Armani top, $1,395, and 
pants, $9,800, Armani 
.com 
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Loewe dress, price upon 
request, similar styles 
at Loewe.com, Manolo 
Blahnik boots, $1,295, 
ManoloBlahnik.com 


slip, $895, Prada.com 
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Michael Kors Collection 
hooded coat, $3,290, 
and dress, $1,950, 
MichaelKors.com 
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Altuzarra dress, 

$1,795, select Altuzarra 
boutiques, Khaite boots, 
$1,480, Khaite.com; 


earrings, $164, 

ChrisHabanaJewelry.com, 
Justine Clenquet necklace, 
$160, JustineClenquet.com 


THIS PAGE 
Schiaparelli coatdress 
and earrings, prices upon 
request, Schiaparelli.com 


MOTHER NATURE 
PAGE 144 
Prada dress, $3,650, and 


SOURCES 


BOLD MOVES 
This year, actor and 
musician Zoé 
Kravitz switches 
gears to direct her 
first film, Pussy 
Island. Schiaparelli 
coatdress and 
earrings. For details 
see “A New Side of 
Zoé Kravitz,” below. 


and bracelets, prices upon 
request, YSL.com 
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Conner Ives top, price 
upon request, and skirt, 
$3,425, MatchesFashion 
.com, Altuzarra shoes, 
price upon request, 
Altuzarra.com, Saint 
Laurent by Anthony 
Vaccarello ring, $495, 
YSL.com, Chrishabana 
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From my desk to your 
Saturday inbox. Get the best 
of WSJ. Magazine 
every week in our newsletter, 
featuring exclusive tidbits 
on the latest in culture, fashion, 
travel, food, design and more. 
It's almost as thoughtful 
as а handwritten note—and 
a lot more useful. 
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so Iwas proud of being recognized for that. The 
image at the back called Pink Nails is by one of 
my oldest friends, Steve McQueen, from 1999. 
The sneakers were a gift from Virgil Abloh. They 
make me think of what he meant to the world. It 
seems quite sad because Lee's not here, Virgil's 
not here, but look at what they've left behind, 
the legacy. My Cutler and Gross glasses at the 
front look ordinary, but losing my sight was my 
biggest fear, and then it happened [due in part 
to blood disorder complications]. After four 
surgeries, these glasses remind me that I’m still 
here." —As told to Amanda Randone 


STILL.LIFE 


EDWARD ENNINFUL 


The magazine editor in chief and author of A Visible Man shares a few of his favorite things. 


PHOTOGRAPHY BY BOLADE BANJO 


that I married my soul mate. Next to it is my 
first issue for British Vogue. Brexit had just hap- 
pened, so I wanted to show the world the Britain 
I knew and its wealth of diverse talent. To the 
left is a Vanessa Williams record that I stared 
at for hours growing up. In the middle is a jug 
by artist Kara Walker. I don't believe that art is 
just something on a canvas, and this reminds 
me of Black excellence. To the left is the Order of 
the British Empire I received for my services to 
diversity in the fashion industry. It's challeng- 
ing, the relationship to colonial England, but 
this was an institution I was trying to change, 


*WHEN MY HUSBAND, Alec, andIgot our dog, Ru, 
10 years ago, it felt like family. We were whole. 
Behind Ru's head is the Enigmatic Edward lip 
balm Charlotte Tilbury created for me, and the 
brooches designer Lee [Alexander] McQueen's 
successor, Sarah Burton, made for our wedding. 
My suit was weighed down by them, but it felt 
like Lee [who died in 2010] was with me. To the 
right is a photograph of me in Ghana with my 
family. It makes me think of the long way we've 
all come. At the far right is a book of love poems 
from 1910 that Rita Ora gave to me when I got 
married. When I read it, it makes me so happy 


This interview has been edited for length. To read a Q&A with Edward Enninful, go to wsj.com/EnninfulStillLife. 
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LIYA KEBEDE 
PHOTOGRAPHED BY NICK KNIGHT 
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